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*Facebook is constantly changing. While we periodically review this guide to reflect these
changes to the interface, we can’t always guarantee that what you see on the screen will
exactly mimic the information in the guide.
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Before using any new social media tools for official State Department purposes, it
is important that you are familiar with State Department Policy on Social Media:

5 FAM 790.

You should also review the Managing Your Social Media field guide. This guide is
very important to helping you plan, create and execute a successful social media
campaign.

If you have any questions about this guide, please contact OlESupport@state.gov.

Facebook Insights — Metrics and Analytics

Insights is a tool provided by Facebook to help you track information about your fans. Thereisa
wealth of information here — don’t get overwhelmed!

(CTaia0] tkes Reoch  YaOdng About This

Al ks o s, xS Tt
Tedte? Froscn o Fees ? Pengis Tung A This ¥ Wenty Tonet Peoch?
3.080 oo 1,568,728 Grors 59 Grom 1.926 reacon
B3 cects? T i s to mg e 1.7 O Weekly Tooo Resch?
L—//\w-/
H
|
: [
I s et I R, o
—o e -
09 -0-0O-@ -0O-0 -0 6-0-0-60-0O-0-0 © - -®
i a2t ads hé i
Paus Pasts (LAl 12 mntes agi)
— —— =
(APt vz + |
[oster ~[pamtr Reach? | |Emaqud Users? | Tabiny Abwot (hb? | Vimsfy?
B2 FT and Ao ga o goph Loty 1 L] 1 sl
mu £l Tetrsivvy tomnage grts froon aave . 144 2 -
77182 €1 The BacstiotSh ofics in US. Bt 480 a 1 e
7S ST %0 Qs o1 0 Cops: Wyrkmgis b, B 1] H 1a-
nsz [ The Edrction s offien M US. Emb.. D a 2 Daite

Keeping track of metrics is very important to monitor the success of your Page.

There are four metrics presented at the top of the page that help you quickly assess your
engagement:
Total Likes? Friends of Fans? People Talking About This? Weekly Total reach?
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1. Total Likes: The number of unique people who like your Page as of the last day of your
selected date range.
2. Friends of Fans: The number of unique people who are friends with your fans as of the
last day of your selected date range, including your current fans.
3. Talking About This: The number of unique people who have created a story about
your Page during your selected date range. A story is created when someone:
* Likes your Page

» Likes, comments on, or shares your Page post
* Answers a question you've asked

* Responds to your event

» Mentions your Page

» Tags your Page in a photo

*  Checks into or recommends your Place
4. Weekly Total Reach: The number of unique people who have seen any content
associated with your Page (including any Ads or Sponsored Stories pointing to your
Page) during the past week.

You can export this data to an Excel spreadsheet by clicking on the “Export Data” button in the
top right corner.

The graph below presents your number of posts per day, People Talking About This, and Weekly
Total Reach overlaid.
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Below the graph, you can find detailed statistics on each of your posts. Here is a rundown of
each column:
e Reach: the amount of unique people who saw your post
e Engaged Users: the amount of people who clicked on your post
e Talking About This: the amount of unique people who created a story about your post
e Virality: the number of people who have created a story from your post as a percentage
of the number of people who have seen it.
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You can also click through the links at the top of the page.

Likes Reach Talking About This

Click on Likes to find out demographic information on your fan base. This provides
information on:

e Gender and Age: The percentage of people who liked your Page for each age and
gender bracket as of the last day of your selected date range. This is based on the data
people enter in their profile.

e Countries: The number of people who liked your Page as of the last day of your
selected date range, broken down by country. This is based on the user's IP address.

e Cities: The number of people who liked your Page as of the last day of your selected
date range, broken down by city. This is based on the user's IP address.

» Language: The number of people who liked your Page as of the last day of your
selected date range, broken down by language. This is based on the user's default
language setting.

» Ifyou scroll below, you can find data on where your likes are coming from.

Click on Reach to find out demographic information on who your posts reached.

Click on Who Is Talking About Your Page to find out demographic information on people
creating stories about your page.

Accessing Insights
Visit your Admin Panel and click “See All” in the Insights box.
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Facebook Resources

Facebook Help Center offers a great deal of information. If you
are looking for something that you cannot find, the Help Center
is a great place to check. Access the Help Center from your
Accounts drop-down in the top-right corner of Facebook.
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Embassy S4-5
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1elp tefl your story,

Create an Ad
Account Settings
Privacy Settings
tog Out

We recommend that you familiarize yourself with the following
Help Center topics:

* Mobile ¢ Intel

» Suggestions lectual Property

s Privacy e Accessibility

o Security » Pages for Business
o  Warnings e Facebook Ads

It is also a good idea to follow Facebook and Government to keep up with the latest government-
related changes. We strongly recommend you read Facebook's Privacy Policy and Facebook
Privacy Guide.

Internal Resources
o Social Media Dashhoard
o General DoS Terms of Use Templalte
o HTML Terms of Use Template

This is the end of the Facebook Field Guide.

Find the remaining sections of the Facebook Field Guide here on the Social Media Hub.

Special thanks to Tim Brown, Jean Cavanaugh, Anne Coleman-Honn, Chris Larson, Michael
Rousek, Sandy Simms, Elizabeth Trudeau, Mohammad Partovi, Paula Thomson, Phil Sticha and

Rhonda S. Urbanczyk.

If you have questions or comments, please contact IIP’s Office of Innovative Engagement at
OlESupport@state.gov.
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