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Katisha’s Shoulder Blade

One of the beautiful consolations of statis-
tics—the bible of business—is that they may
be ‘‘split” in so many ways that anybody and
everybody may receive ‘‘a little something’’
therefrom.

It was upon the perfection of her shoulder
blade, you remember, that Katisha based her
claim to being the most beautiful woman in

Japan.

Katisha’s shoulder blade—a newspaper’s
leadership in prune advertising—a golden day
of supremacy for him who is the *‘dub” f
his class the remaining 364—these are some
of the comforts of ‘‘split statistics. ”

But they who survive the tests of brutal
totality, proving year in and year out leader-
ship by all the standards that apply to their
line—they indeed are entitled to the rewards
of premiership that they rcceive. Of such is
the kingdom of the successful.

For many years—and to-day—all authori-
tative yearly statistics of daily newspaper
advertising prove

THE CHICAGO DAILY NEWS
FIRST in Chicago
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NEW YORK PUBLISHERS IN
TWIN MEETINGS.

TOO MUCH TEXT IN
DAILIES, PALMER
WARNS EDITORS.

ADVERTISING HAS NOT GAINED
IN PROPORTION, NEW YORK
STATE PUBLISHERS LEARN
—FRANK E. GANNETT IS
CHOSEN NEW PRESIDENT
AT ALBANY MEETING.

Editors and publishers who at-
tended the annual meeting of the New
York State Publishers Association at
the Ten Eyck Hotel, Albany, this
week received a warning from Lin-
coln B. Palmer, general manager of
the American Newspaper Publishers
Association, that increases in the

FRANK E. GANNETT.
amount of reading matter in news-
papers, as shown by the 1922 totals
and thus far continued into 1923,
were not justified by the advertising
carried.

The amount of reading matter car-
ried in newspapers generally during
1922 increased from ten to fifteen per
cent over 1921, Mr. Palmer informed
the publishers. The continuance of
the disproportionate increases in read-
ing matter and advertising, he.sald,
would be a mistaken and unbusiness-
like policy. L

No basis exists at this time for any
increase in wage scales, H. N. Kel-
logg, chairman of the A.N.P.A. stand-
ing committee, told the publishers.
Wage adjustments in the last six
months, he pointed out, consisted of
twenty-five increases, twenty-four con-

(Continued om Thirty-first Page)

NEW BUSINESS MANAGER FOR
PENSACOLA JOURNAL.

. Joseph E. Browne, formerly adver-
tising manager of the Worcester,
Mass., Post, has been appointed busi-
ness manager of the Pensacola, Fla.,
Journal, one of the Perry-Lloyd
Jones newspapers.

Mr. Browne is a native and for-
mer newspaper man of Florida. He
is the son of Judge Jefferson Browne
of the Florida Supreme Court.

KEEFE PRESIDENT
OF ASSOCIATED
DAILIES.

PUBLISHER OF NEWBURGH
NEWS CHOICE OF CONVEN-
TION AT ALBANY—SECRE-
TARY OF STATE DELIVERS
FEATURE ADDRESS ON
NEWSPAPER ETHICS.

F. H. Keefe, publisher of the New-
burgh News, was elected president of
the New York Associated Dailies at
the twenty-fourth annual meeting
this week at the Ten Eyck Hotel, Al-
bany, to succeed A. R. Kessinger of
the Rome Sentinel. C. D. Osborne
of the Auburn Citizen was elected
vice-president to succeed Mr. Keefe,
and Henri M. Hall of the Jamestown
Journal re-elected secretary and treas-
urer.

The .new president announced the
appointment of the following com-
mittees: Legislative, C. D. Osborne,
Auburn Citizen, chairman; Wallace
QOdell, Tarrytown News and Gardiner
Kline, Amsterdam Recorder., Member-
ship, E. D. Corson. Lockport Union-
Sun and Journal, chairman; John W.
Baker, Ithaca Journal-News and
Thomas J. Blain, Port Chester Item,
and a new committee to be known as
co-operation to deal with the problems
of the publisher in relation to other
associations and advertisers of which
John F. Rolfe, Corning Leader is
chairman, and T. D. Woods, Dunkirk
Observer and A. C. Deuel, Niagara
Falls Gazette, associate members.

Dr. James A. Hamilton, secretary
of state, gave a talk on the ethics of
the newspaper profession. He pre-
faced his remarks by saying that at
one time he was employed on a news-
paper and learned that it requires
hard work, loyalty and the inviola-
bility of confidence.

Dr. Hamilton referred to the great

iournaljsts of the past, Benjamin
Franklin, Charles A. Dana, Henry
Watterson, Dr. Lyman Abbott and

Theodore Roosevelt and declared that
the writer who wilfully distorts facts
is a traitor to the profession and that
the publisher who allows his news
columns to be controlled or his edi-
torial policy dictated by advertising
patronage to be worthy of the utmost
contempt and condemnation

. “A newspaper should carefully and
jealously guard its readers because
they are his best friends,” said Dr.
Hamilton.  “If loss is sustained
through false and misleading adver-
tisements cause your readers to de-
sert you, your business reputation is
5one; and, as surely as night follows
ay, your fraudulent and deceitful
advertisers will lose interest in your
publication and withdraw their ‘sup-
port. )

“There is no more potent agency
today for promoting human progress
than the press. The press cando much
in promoting domestic tranquility by
supporting law and order, and by in-
spiring the youth with a proper ap-
preciation of American _citizenship.
With our literate population growing
larger, there has grown with it a
greater degree or iInterest in public
affairs.

“Reading, whether from newspapers,
magazines or books has become an
essential feature of American life.
Knowledge is power more surely to-

day than ever before in the history
of our country. As the electorate
increases in intelligence, better gov-
ernment results. With universal suf-
frage, a more progressive spirit is in
the air, and human rights, as well as
vester rights, are given public con-
sideration.

“The press should be an open fo-
rum for the discussion of topics of
economic and political import, and,
as the suppression of public opinion

has led to the downfall of nations, the

press must afford the means of legiti-
mate expression.”
STATE SECRETARY CHOSEN.

Wallace Odell announced that the
executive committe of the New York
Press Association at a meeting Tues-
day afternoon had selected J. W.
Shaw of Elmira as its field secretary
and that he would undertake an in-
tensive campaign to recruit the mem-
bership to 300. He said the associ-
ation had selected Buffalo as the sum-

(Continued on Twenty-ninth Page)

NEW YORK HERALD AND SUN
APPOINTS AD MANAGER.

Edwin A. Sutphin, for the last
three years national advertising man-
ager of the New York Herald and the

EDWIN A. SUTPHIN.
Sun, has been appointed advertising
manager of these newspapers.

Before joining the Herald-Sun or-
ganization, Mr. Sutphin was national
advertising manager of the New York
Tribune. His assistant, Winfield Urmy,
will succeed him on the Herald-Sun
as national advertising manager.

PLANS FOR READING TRIBUNE
ABANDONED BY GARVIN
AND HIS ASSOCIATES.

Plans for the starting of the Read-
ing, Pa., Tribune have been aban-
doned by John J. Garvin and his
associates, among whom were many
of the business men of Reading, the
recent change in the ownership of
the Reading News-Times being re-
garded as an indication that the field
will be thoroughly covered with the
papers now established.

It is understood that with the
announcement of the purchase of the
News-Times by John H. Perry and
Richard Lloyd Jones, Mr. Garvin
and his associates concluded that
improvements which are expected on
the News-Times as the result of
change of ownership would make it
inadvisable to put a new paper in
the field at this time.

.street, an

PUBLISHERS PLAN
CONVENTIONS
IN APRIL.

OFFICERS AND DIRECTORS OF
AMERICAN NEWSPAPER PUB-
LISHERS ASSOCIATION AND
ASSOCIATED PRESS ALREADY
PREPARING FOR ANNUAL
SESSIONS IN NEW YORK.

Plans for the annual conventions
of the American Newspaper Publish-
ers Association and the Associated
Press were discussed this week at
meetings in New York of the officers
and directors.

The Associated Press board met at
its headquarters at 51 Chambers
the AN.P.A. meeting was
held at the offices of the Boston
Globe news bureau on the eleventh
floor of the World Building.

The A.N.P.A. convention will be
held at the Waldorf-Astoria on April
25, 26 and 27, the A.P. convention
opening at the same place two days
earlier—on April 23 and 24.

Paul Patterson of the Baltimore
Sun, president of the A.N.P.A., pre-
sided at the meeting, and others who
attended were Howard Davis of the
New York Tribune, treasurer; Lin-
coln B. Palmer, general manager; H.
N. Kellogg, chairman of the standing
committee, and Frank G. Bell, Savan-
nah News, Charles H. Taylor, Boston
Globe, E. H. Butler, Buffalo News,
and Hilton U. Brown, Indianapolis
News, directors.

STUART PERRY PRESIDES.

In the absence of Frank B. Noyes
of the Washington Star, president of
the Associated Press, Stuart H. Perry,
publisher of the Adrian, Mich., Tele-
gram, second vice-president, presided
at the A.P.’s quarterly session.

Other officers and directors at the
meeting were: Clark Howell, Atlanta
Constitution; Charles Hopkins Clark.
Hartford Courant; Colonel Charles
Alexander Rook, Pittsburg Dispatch:
W. L. McLean, Philadelphia Bulletin;
Herschel V. Jones, Minneapolis Jour-
nal; Frank P. MacLennan, Topeka
State Journal; W. H. Cowles, Spo-
kane Spokesman-Review; Daniel D.
Moore, New Orleans Times-Pica-
yune; E. Lansing Ray, St. Louis
Globe-Democrat and the following
from the New \Vork office; Melville
E. Stone, couns:lor; Frederick Roy
Martin, general manager; J. R. You-
att, treasurer; Jackson S. Elliott,
general superintendent and  Kent
Cooper, assistant general manager.

The next director’s meeting will
be held in April, preceding the annual
convention.

BALTIMORE TIMES IS PLACEL
IN RECEIVER'S HANDS.

Receivers were appointed for the
new Baltimore Times, a tabloid paper
in the circuit court at Baltimore thi
week. Following the appointment o
George D. Iverson, Jr.. and Arthu
C. Montell, Jr., in the circuit court
bankruptcy proceedings were begu
be'fore the United States court.

Judge Henry Duffy signed paper
authorizing the continuation of th
Times for thirty days. pending it
purchase by an “interested person.
Henry B. Wolf is the principal stock
holder of the Times.

TROUTMAN BUYS WEEKLY.

L. A. Troutman, formerly of Siou
Falls, 1a., has purchased the Howar¢
S. D., Messenger. He plans to insta
modern equipment.
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Philadelphia,

third largest city in America,
1s breaking building records

22,588 building operations with a total cost of $114,881,040 were begun during 1922 in
Philadelphia, according to the annual report of the Bureau of Building Inspection.

Of this sum, $49,273,320 was for 9,651 dwellings, and $5,000,000 for apartments—almost
fifty per cent of the total spent for real family homes in “the city of homes.”

In addition, the city of Philadelphia is spending millions of dollars for sewer construc-
tion, highway betterments, subway and elevated transit and other improvemcnts.

With this great addition to its buildings, and with every indication pointing to continua-
tion of the construction programme, Philadelphia offers greater opportunities than ever before
to manufacturers of all kinds of goods.

Dominate Philadelphia

Create maximum impression at one cost by concentrating
in the newspaper “nearly everybody” reads—

'T'he Bulletin

The circulation of The Philadelphia Bulletin
is larger than that of any other daily or Sunday
newspaper published in Pennsylvania, and is one
of the largest in America.

Net paid daily average circulation for 1922
—493,240 copies a day.

DETROIT CHICAGO SAN FRANCISCO

DFIE‘X. gfnﬁu C. L. Weaver Verree & Conkrin, Inc Arcen Horumanx
150 Nassau Street Verree & ConkrIN, Inc 28 East Jackson Blvd. Vemeee & Cowxrin, Iwc.

681 Market Street

117 Lafayette Blvd.

{1 -1~ LONDON, M. Brvaws, 125 Pall Mall, S. W. 1 PARIS, RaY A. Wasusurn, § rue Lamartine, (9).

(Copyright 1938—Bulletin Company).
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RETAIL MERCHANT
AND NEWSPAPER
ADVERTISING.

EXECUTIVES OF TWO BIG CITY
STORES TELL HOW HELPS
EXTENDED BY NEWSPAPERS
INFLUENCED BUYING — USE
OF ADVERTISING BY MAIL
TO SUPPLEMENT DAILIES.

The advertising group of the Na-
tional Retail Dry Goods Association
in the latest issue of its Data Book
discusses a variety of topics of in-
terest to retail advertising men.

B. J. Shaughness, advertising di-
rector, Conrad & ‘Co., Boston, writes
on “What the Herald-Traveler Did
for Boston Merchants.” He points
out the influence newspapers can ex-
ert upon the public through stressing
the dangers of a country-wide cessa-
tion of buying and the prosperity at-
tendent upon a normal flow of money.

E. H. Enck, advertising manager,
Mabley & Carew Co., Cincinnati, tells
of the Cincinnati Post’s efforts in this

same field in an article entitled “A
Little Leaven Leavens the Whole
Lump.”

Of particular interest is the com-
pletion of a study made on direct
mail publicity for retail stores, deal-
ing with the class of merchandise
best sold through this medium; the
layout of a copy and the equipment
necessary for a store which operates
its own mailing department.

The salient points brought forth
are that merchandise must

1. Be seasonal.

2. Fully correspond to and be typical
of the quality suggested in the pub-
licity. )

3. Be offered to an appropriate cli-

entele and be supported by suitable

follow-up.

Induce people not only to buy but

to come into the store in order to

buy. Usually such offerings are
tied up with newspaper advertising.

5. The literature, in its physical
make-up must symbolize in the
minds of those receiving it, the
personality of the store and the

b

character of the merchandise which.

it presents.

“The Essence of Advertising Ty-
pography” written by Edward
Berry, director of advertising of the
United Typothetae of America, and
former managing editor of THE
FourTH EsTATE, %rings out the value
of good typographical layout. The
elements of attention value and the
psychology of composition, are fea-
tures which he treats with a facile
pen. The retail advertising man seek-
ing technical knowledge will find in
this article a number of points which
aid him in the handling of copy.

“Selecting Paper on the Basis of
Used Requirements,” prepared by the
Technical Service Department of the
American Writing Paper Company,
brings out a number of interesting
and instructive suggestions for the
buyer of paper.

An article treating a subject of
timely interest on “Federal Legisla-
tion Concerning the Branding of Fab-
rics” is contributed by Paul Terry
Cherington. of the J. Walter Thomp-
son Company, New York. This ar-
ticle reviews the effect of compulsory
branding laws, gives the history of
e:u:ly legislation, and discusses legis-
lation forbidding misleading marks in
the branding of textiles.

A number of other subjects of a
technical nature are also included,
making this issue one of the most
interesting thus so far published by
this group.

Not a Miracle
But an Accomplishment

Fort Wayne Journal Gazette,
Exclusive, Morning and Sunday

Year 1922 .....
Year 1921 ......

Gain over 1921

......

ce.....9,470,668 Agate Lines
8,822,520 Agate Lines

648,148 Agate Lines

These figures include local, national and classi-

fied advertising.

It is doubtful if any paper in America in a city
of 100,000 has such a record.

The FORT WAYNE

JOURNAL

GAZETTE

is an Exclusive Morning Paper in a field all its
own and sells its space, placing at the forefront of
its arguments the fact that it Is a Morning News-
paper with a distinctively loyal following whose
readers buy nationally-advertised goods displayed

in its columns.

There is a reason for this unparalleled record!
Ask Our National Representatives

Why 2

The Journal Gazette Co., of Fort Wayne, Ind.

L. G. Ellingham, President

A. Schaefer, Advertising Director

National Advertising Representatives

Chas. H. Eddy Co.

Chicago

New York

Boston

PUBLISHERS BACK BILL TO
PUT LEGAL ADVERTISING
ON BUSINESS BASIS.

United support is being lent by
the New York State Publishers Asso-
ciation, the New York Associated
Dailies and the New York Press Asso-
ciation to the bill introduced at
Albany by Senator Caleb H. Baumes
of Newburgh relative to rates for
publication of session laws, sum-
monses, etc. The bill provides for
a minimum rate of six cents per
line for the first insertion and four
cents a line for following insertions,
or eighty-four and fifty-six cents per
folio respectively.

From this minimum, the rate is
graduated so that all newspapers of
more than 5,000 circulation are paid
a rate proportionate to their excess of
circulation over that amount.

Frederick H. Keefe, general man-
ager of the Newburgh News and
secretary of the joint legal rate
committee of the publishers’ associa-
tions of New York and newly elected
president of the New York Associated
Dailies, calls attention to the fact

that Senator Baume’s bill is no sense
aimed at a reduction of the rate, as
was erroneously stated in an earlier
article.

WISCONSIN DAILY NOW TAKES
FULL A.P. SERVICE.

The Wausau Daily Record-Herald,
of which J. L. Sturtevant is editor
and publisher, this week added the
full leased wire service of the Asso-
ciated Press. In the course of an an-
nouncement on the front page this
enterprising daily explained the addi-
tional service as ‘“something the Rec-
ord-Herald has aimed at for a long
time, that it might better serve its
thousands of readers in the city, the
adjoining counties and the entire cen-
tral portion of Wisconsin.

SOUTHERN PAPER SOLD.

The Moultan, Ala., Advertiser has
been sold to Fred Field. The paper
has been handed down from genera-
tion to generation in the White fam-
ily.. and is relinquished by Robert
White, son of the late Jourd /White.

RADIO CANNOT
RIVAL THE
NEWSPAPER.

PATRONS OF WIRELESS MUST
ADAPT THEMSELVES TO
ITS TIME, CHESTER LORD

ASSERTS — COUNTRY NEEDS
GOOD EDITORS AS NEVER
BEFORE.

The radio will not supplant the
newspaper as a distributor of news,
said Chester S. Lord, formerly for
many years managing editor of the
New York Sun, in answer to a ques-
tion at the close of an address at
the Y.M.CA. Brooklyn, Monday,
on journmalism as a profession.
Mr. Lord said that the radio requires
its patrons to adapt themselves to its
time, instead of adapting itself to
their time, as the newspaper does.

Mr. Lord, who was managing edi-
tor of the Sun under the late Charles
A. Dana, eulogized Dana as one of
the greatest editors that this country
ever had. Speaking of journalism as
a career today, however, he said that
there was more opportunity for a
young man in the small towns than in
the greater cities, especially New
York.

“There are between 7,000 and 7,500
newspaper men now actively engaged
in the work in New York City,” Mr.
Lord said. ‘“Unfortunately, not all of
these 7,000 can be editor-in-chief, and
they must to a large extent write un-
der direction. But in a village the
conditions are reversed. The editor
generally owns the sheet, and may
write as he pleases. The editor in
the village is one of its most influen-
tial citizens.

“Never have I seen such opportu-
nity for newspaper editors as at pres-
ent. Moreover, the honest editor is
needed now as never before.”

The country needs good editors, Mr.
Lord said, because of the influence of
the newspapers, and the pressure of
present problems, political, social, in-
tellectual, artistic, and moral.

“To summarize briefly,” he said,
“the newspaper of today is a better
product than the newspaper of a few
years ago. The making of newspapers
is settling down to a strong and sub-
stantial basis.”

ONTARIO DAILIES MERGED

BY WILLIAM J. TAYLOR.

The Chatham, Ont, Daily News
and the Chatham Planet have been
consolidated by W. J. Taylor, who
also owns the Woodstock, Ont., Daily
Sentinel Review. The merger gives
the city one paper, known as the Daily
News, incorporated with the Chat-
ham Daily Planet.

A. E. Woodward was previously
owner of the News, and Sidney Ste-
phenson of the Planet.

Mr. Taylor is well known in Ca-
nadian journalism and in addition to
operating the newspapers mentioned
also publishes the Rod and Gun, na-
tional sportmen’s magazine. He is a
past president of the Canadian Press
Association.

No. 1509

THE FOURTH ESTATE, which is
published every Saturday at 232 West
59th St.,, New York City, was estab-
lished March 1, 1894, and entered as
second-class matter March 29, 1894, in
the post office at New York, N.Y., under
the act of March 3, 1879. The Yearly
Subscription Price is Four Dollars, and
the price of Single Copies is Ten Cents.
ERNEST F. BIRMINGHAM, Publisher.



January 27, 1923

THE FOURTH ESTATE

The New York Times

From “A4 Study of The New York Times,” by John F. Sweeney,
The Sweeney & James Co., Advertising Agents, Cleveland, Ohio.

The New York Times has for years led all New York newspapers in volume of advertising.
In 1922 The Times published 24,142,222 agate lines of advertising, a gain over 1921 of
2,489,609 lines and an excess over the next New York newspaper of 6,898,132 lines.

Twenty-Six Years’ Record of Advertising

YEAR AGATELINES YEAR

111 S 2,227,196 1905 ..eviiinnn..
1897 ........ errreeieaaa. 2,408,247 1906 o.eeveeenn.n.
1898 ..t 2,433,103 1907 oevivinnnnn.
1899 .iiiiiiiiiieiiannnns 3,378,750 1908 .euvrirennn..
1900 ..ivvereieiiinennnnn., 3,978,620 1909 ..eervenn....
1901 ..uvnriiiinnnnnennnnn, 4,957,205 1910 oovveennn...
1902 evinvnininniniannnn, 5,501,779 1911 coveneennen..
1903 ..ooiiiiiiiiannns 5,207,964 1912 ovueennnnn.
1904 ..o, 5,228,480 1913 .oiviiiinnn.

The confidence which readers feel in the dependability of
the news columns of The New York Times is reflected in
the advertising columns and in the great purchasing power
of its readers, producing results to advertisers which fre-
quently are remarkable. Many profitable businesses have
been built up, efficient selling organizations formed, mer-
chandise of every description sold in large volumes through
The Times.

AGATELINES YEAR AGATELINES
......... 5,508,322 1914 ....iiiiiiiiiiiieae.. . 9,164,027
......... 6,033,457 1915 ... .oceiiiiiiinn.. .. 9,682,652

...11,552,496

......... 5,897,332 1917 ...12,509,587
......... 7,194,703 1918 ... .. 00evneienn......13,518,255
......... 7,550,650 1919 ... ..iiiiiiee...... 19,682,562
......... 8,130,425 1920 ... .vveiieiininn..... 23,447,395
......... 8,844,866 1921 L.iieiieniininne.....21,652,613
......... 9,327,369 1922 ... 024,142,222

Announcements of merchandise frequently appear in The
Times to the exclusion of all other newspapers, at least in
the eastern United States. Advertisements of companies
specializing in the construction of large buildings, announce-
ments of gas engines, machinery, hardware and other lines,
heretofore advertised almost exclusively in trade periodicals,
now appear in The New York Times with increasing

frequency.

Total Advertising Distribution of New York Newspapers in 1922

Individual Newspapers

WORLD
(MORNING)

10.7%

Morning and Evening
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FOREIGN WRITERS
HOSTS TO LORD
BURNHAM.

TELLS THEM THEY ARE THE
LICENSED INTERPRETERS
WHO TRANSLATE AMERICAN
CONDUCT AND CHARACTER
FOR COMMON UNDERSTAND-
ING OF REST OF THE WORLD.

“Nothing could be more agreeable
to me than to be entertained in Amer-
ica by my colleagues of the newspaper
press engaged as correspondents in
this mighty land of an omnipotent
press—the only omnipotence that the
modern world recognizes,” Lord
Burnham, proprietor of the London
Daily Telegraph told members of the
Association of Foreign Press Corre-
spondents at a dinner given in his hon-
or by that association at the Hotel
Brevoort, New York, on January 19.

“I recollect that when Lord Riddell,
proprietor of the London News of the
World, was over here he was asked
whether he was a ‘blood peer,’ and
he answered that if that meant the
same as a. pedigreed bull he was not
a ‘blood peer’ Then further on in
the interview he was asked what he
got his peerage for, but on that sub-
ject he said he preferred not to say
anything. Well, if I am not a pedi-
gree peer, I am certainly a pedigree
journalist, and nothing pleases me
more than to find myself among my
fellow journalists.

“You practice in what is perhaps
the most interesting branch of our
profession. You, like the ambassa-
dors, are sent abroad for the good of
your countries to tell us all how best
to live in peace and harmony with
what is now incontestably the greatest
nation upon earth, and in my case as
an Englishman the nearest to our-
selves in the things that count most
in the currency of moral values. You
are here to make the best of things
as thei are, and to make them better
than they are if you can.

“Half the animosities of the world
arise from our always showing the
worse side of our characters to one
another. The courtesies of life are
more potent than the brutalities in the
long run, and the courtesy of the
press, I am’ happy to believe, is in-
creasing, both at home and abroad.

“Able editors no longer pride them-
sclves on being ‘horse-whipped again,’
and most correspondents are not out
for trouble but for conciliation. It is
curious that when we travel at such
speed and in such comfort we should
still be in 8o unblessed a state of in-
ternational ignorance one of another,
even in the central parts of civiliza-
tion.

“In a book which will have a per-
manent place in English literature, in
England not less than in the United
States, ‘The Life and Letters of Wal-
ter Hines Page,’ that great American
who loved 1:{ country not less be-
cause he loved his own more, there is
a striking passage, which conveys a
lesson as in a parable. In the first
year of the Great War, writing of
this very thing, Mr. Page says: °‘I
have on my mantlepiece a statuette of
Benjamin Franklin, an excellent and
unmistakable likeness. which was
made in England during his lifetime,
and the inscription burnt in its base
is “George Washington.” It serves me
many a good turn with my English
friends—I use it as a measure of
their ignorance of us.’ There is the
other side to the charge sheet, but I
admit the soft impeachment, and it is
just ‘that ignorance which you have
the high and responsible duty of dis-

The Story Advertising Tells
And The Conclusion To
Which It Leads.

You can judge the community-influence of a newspaper by
the volume of advertising it carries.

Not only does The Washington Star day after day print
more advertising than all the other local papers combined;
but year after year the total of its lineage places it among
the first in all the larger cities of the country.

Sixth In The United States!

Figures showing the total advertising in fifteen Daily and
Sunday newspapers in fifteen of the principal cities of the
United States for the year 1922:

Taken from statistics compiled by the New York Evewing Post.
Los Angeles Times............

Chicago Tribune
Detroit News
New York Times
Baltimore Sun
WASHINGTON STAR
St. Louis Post-Dispatch
Philadelphia Inquirer
Cleveland Plain Dealer
Milwaukee Journal
San Francisco Examiner

New Orleans Times-Picayune ..

Minneapolis Tribune
Boston Globe
Cincinnati Times-Star

Total volume of advertising in six of the greatest dailies

having no Sunday issue:

Chicago Daily News
Philadelphia Bulletin
Indianapolis News
Los Angeles Express
Cleveland Press
Buffalo News

Pittsburgh and Newark papers do not report their figures.

he Foening Staf

WITH SUNDAY MORNING EDITION

WASHINGTON, D.C.

Write us direct or through our

NEW YORK OFFICE
150 Nassau Street
Dan A. Carroll

..............................
.............................
........................
.................
...........................
................................

..........................

..........................
............................
..........................
...............................

.................................

Paris Offive
5 Rue Lamartine

26,795,244
26,212,563
25,701,844
24,142,222
22,985,326
21,659,650
19,881,120
18,211,200
17,194,125
16,266,970
15,596,504
15,454,103
14,278,579
12,633,476
12,000,300

18,224,817
17,379,300
16,400,178
14,788,718
12,808,425
12,506,723

CHICAGO OFFICE
Tower Building
J. E. Lutz

sipating and blotting out, now and al-
ways, each for his own.

“I know your difficulties. The edi-
tor and the foreign correspondent sel-
dom agree as to news values, and
never as to cable expenses. The edi-
tor wants all the news in a nutshell.
His slogan is ‘All hits and no misses.’

“On the other side the correspond-
ent points out the impossibility—un-
like Sir Boyle Roche’s girds—of be-
ing in two places at one time. He
also politely indicates that what
shocks Belgravia does not necessarily
outrage the Bowery. In fact, he im-
plores the old man at home to have
some sense of relativity. My wonder
always is that things go on so cheer-
ily between the center and the ex-
tremities.

“] suppose we must say it is be-
cause, as Richard Jeffries once wrote,
‘if once the mind has been dipped in
Fleet Street, let the meads be never
so sweet, the mountain top never so
exalted, still to Fleet Street the mind
will return because there is that other
mind, the mind of the world.’ This
sounds insular, but Fleet Street, like

your own Park Row, only stands for
the street of ink wherever it is to
found in earth, about the earth or
under the earth.”

W. F. Bullock of the London Mail,
president of the association, presided
at the dinner. Melville E. Stone, for-
mer head of the Associated f’reos,
who was one of the speakers, paid
Lord Burnham the high tribute of de-
claring him to be one of the most
consistent good friends of the United
States abroad.

More than one hundred guests at-
tended the dinner.

MULLALLY AGENCY ELECTS.

At the annual meeting of the
stockholders of William T. Mullally,
nc., the following officers were elected
for the coming year: President, Wil-
liam T. Mullally; first vice-president,
Edward T. Harris; second vice-presi-

dent, Noah G._ Stiles; third vice-
president, Riker; treasurer.
Miss F. A. Seidell; assistant treas-
urer, A. E. Tighe; secretary, B

Pillard; assistant secretary, J.. V.
Fallon.

NiAaitizAadA v, 0w ‘

BOSTON AMERICAN
WITHDRAWS A.M.
EDITIONS.

BOSTON ADVERTISER IS NOW
ONLY HEARST MORNING
PAPER IN HUB—AMERICAN
STILL PUTTING OUT SIX
EVENING EDITIONS — PLANS
FOR NEW IMPROVEMENTS.

Cancellation of the two morning
editions of the Boston American effec-
tive Monday morning of this week
amounted virtually to the removal
from the Boston field of a morning
paper, leaving the Boston Advertiser
to represent the Hearst morning inter-
ests in the Hub alone. The move to
discontinue the midnight and early
morning issues of the evening Ameri-
can had been planned for several
months and was hinted previously
through the issuance of notices to the
pressmen’s unions.

The two bulldog editions have been
gublished for a little over a year,
ut it is understood that continuance
was found inadvisable, and that all
efforts will now be concentrated upon
making the evening issue even better.

The fact that Hearst’'s tabloid
paper, the Advertiser, is a morning
sheet and the two papers with sepa-
rate staffs practically competed for
several editions is believed to have
been considered in making the move,

also.

Editorial and mechanical changes,
not yet fully completed, of course,
will follow the discontinuance. Sus-
pension of most of the live news
athering service at night has fol-
owed, of course, and there has been
?mte a reduction in the mechanical
orces effected.

In Boston it is understood a new
method of getting out a_bulldog edi-
tion for the country mail subscribers
is being considered, of making up a
late night or early morning edition
from the news printed in the latest
and final evening editions. No an-
nouncement has been made about this,
however.

The first bulldog edition of the
American_ has been precedi the
morning Post, Globe and Herald edi-

tions on to the street by about a
half hour, being distributed in the
city about midnight. The second edi-
tion was put on the streets shortly
after 3 o’clock.

The first edition of the Morning Ad-
vertiser is on the street betweem 8
and 9 o’clock in the evening, replates
following through the evening and
early morning.

Just what immediate effect the dis-
continuance will have upon early mail
distribution has not been made known,
but it is understood that a circula-
tion of about 50,000 copies is involved
in_the change. The American is still
printing six editions, selling at three
cents, a cent more than the other eve-
ning papers. The Transcript is still
selling at three cents, excepting on
Wednesdays and Saturdays when the
price is a nickel.

,There was no general dismissal of
night workers as a result of the
change, although there was a slight
immediate reduction. It is under-
stood that arrangements are being
made to take care of the men in other
departments.

COMING TO NEW YORK.

Joseph H. Neebe, western wvice-
president of Grandin-Dorrance-Sulli-
van, Inc, in charge of the Chicago
and South Bend offices, has been
transferred to headquarters at the
New York office, 130 W. 42nd street,
effective February 1.
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Leads the Entire World

in Advertising Gains 1922 over 1921

Gained 3.493.854 L.nes

Everﬁﬁénlg*f:;)ress LOST 937,020 Lines
EvetllJi)tsléngPe\]:cord LOST 1,268,120 Lines

THE LARGEST
EVENING HERALD D AILY

covers the field CIRCULATION
completely. Itisread 0

by 155 out of every
200 families in Los
Angeles and vicinity.

the Entire West

Representatives:

Dominate this
H. W. MOLONEY, 604 Times Bldg.,

busy territory by NEW YORK.
concentrating your G. LOGAN PAYNE CO,,

.. . 401 Tower Bldg., 6 N. Michigan Ave.,
advertising in the CHICAGO

EVENING HERALD A.J.NORRISHILL,710Hearst Bldg.,
SAN FRANCISCO
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PUBLISHERS CAN
SOLVE SHORTAGE
OF PRINTERS.

SCHOOLS SUPPORTED BY THE
PRINTING AND PUBLISHING
INDUSTRY ONLY SOLUTION
OF LABOR SHORTAGE, ROSS
KELLOGG DECLARES— TELLS
OF STUDENTS' WORK.

Schools of printing supported by
the printing and publishing industry
of the state or section of the coun-
try which they serve are the only
solution of the present labor shortage
according to Ross W. Kellogg, direct-
or of the Empire State School of
Printing at Ithaca, who addressed
the Northern New York Press Asso-
ciation at its morning session last
Saturday at the Hotel Woodruff. Mr.
Kellogg’'s address seemed to touch a
responsive cord and he was kept
busy for nearly half an hour answer-
ing questions regarding the organiza-
tion of the school, the training furn-
ished and the availability of gradu-
ates.

The Empire State School of
Printing was started in May by the
New York State Publishers Associa-
tion, the organization of upstate
daily newspapers. The publishers of
the state contributed $20,000 to the
school fund last year. Of this $12,-
000 was spent on equipment and the
remainder used for operating ex-
penses.  Students at the school pay
thirty dollars monthly and the bal-
ance of the cost of instruction is
made up from the fund contributed
by the publishers.

Mr. Kellogg explained that the
school gives six months’ of intensive
training in hand composition, stone
work, platen press work and linotype
operation and mechanism. Asked
how well qualified a boy is for a
position after six months he replied :
“All we claim is that he is as good
as after two years apprenticeship
training in a newspaper composing
room or commercial printing plant.
It is my personal opinion that our
graduates are as good as many men
who are drawing the wages of
journeymen printers.”

The demand for instruction is so
great that the New York State Pub-
lishers Association at a recent meet-
ing in Syracuse authorized the com-
mittee on education to make plans
immediately to double the schools
capacity. When this is done the
Empire State School of Printing will
place 100 young men a year in the
industry.

As evidence of what is being accom-
plished at the school Mr. Kellogg
showed many samples of work done
by students. Pictures of the school
in operation also proved of great
interest to the members of the North-
ern New York Press Association. The
editors present assured Mr. Kellogg
of their wholehearted co-operation in
the effort which is being made at
Ithaca to develop a better trained
and more responsible type of work-
man that is now obtained through the
apprenticeship system.

EDITOR THREATENED BY KLAN.,

Ed LeRoy, editor of the Marinette,
Wis., Eagle-Star and former assem-
blyman, has received a letter, pur-
porting to be from the Ku Klux Iglan,
in which he was threatened with a
“coat of tar and feathers if he per-
sisted in writing editorials in opposi-
tion to the klan.”

Mr. Leroy stated that, although he
treats the matter lightly, he no doubt
believes a local order of the klan has
been organized in Marinette.

BENJAMIN & KENTNOR
COMPANY

ESTABLISHED 1893

HARRY D. REYNOLDS, President
JOHN T. FITZGERALD, Vice-President
WILLIAM F. KENTNOR, Secretary

Representing Daily Newspapers
National Advertising

- SERVICE

225 Fifth Avenue
NEW YORK

900 Mallers Building
CHICAGO

401 Van Nuys Building
LOS ANGELES

Los Angeles Office in Charge of Arthur A. Hinkley

FRIENDLY TALKS TO JUNIOR
ADVERTISING MEMBERS
ON FRANKLIN.

Edwin S. Friendly, business man-
ager of the New York Herald and the
Sun, addressed the junior members of
the Advertising Club at luncheon
Tuesday, January 16 at the Advertis-
ing Club, 47 East 25th street.

%eing an admirer of Benjamin
Franklin, called by many the first ad-
vertising man of America, he pointed
out that the high lights of Franklin’s
career for advertising men to study
were the craft of his salesmanship
and his effectiveness in persuasion. He
spoke on how Franklin never wrote
to achieve an artistic triumph, never
practiced “fine” writing but wrote to
achieve a definite object, to persuade
others and in the simplest language.

He further pointed out that in 1785
Benjamin  Franklin invented the
Franklin Stove and by a widely dis-
tributed pamphlet described its fuel
economies and other advantages. In
1753 he had already sold the Ameri-
can public the lightning rod through
advertising methods.

Mr. Friendly quoted several of
Ben;amm. Franklin’s well-known slo-
gans calling particular attention to
the following three, which he thought
applicable to advertising and advertis-
ing salesmen:

“Plough deep while Sluggards sleep.”
“Little strokes fell great gOaks.” P
“Remember that Time is Money.”

He said that many businesses have
become successful because their found-
ers applied the slogan, “Plough deep
while Sluggards sleep" and also that
one of the most salient points of an
advertising campaign was, ‘“Little
strokes fell great Oaks.” He sug-
gested ‘that the slogan “Remember
that Time is Money” could well be
kept in mind when an advertising
salesman was discussing his problem
wth a space buyer or advertiser.

He told them that there was an op-
portunity at the top for everyone and
cited a few cases where men like
James Simpson, the new head of
Marshall Field & Co., the late Frank
S. Turnbull, president Rogers Peet
Co.,_ and F. Edson White, the new
president of Armour & Co., started at

.the bottom and by learning all parts

BAKER SUGGESTS
SCHOOLS TEACH
NEWS READING.

FORMER SECRETARY OF WAR
OFFERS IDEA MORE THAN
ONCE RECOMMENDED BY
THE FOURTH ESTATE—ONE
FEATURE OF HIS SPEECH
CAUSES CRITICISM.

The assertion by Newton D. Baker,
former secretary of war, in an ad- )
dress in Cleveland that news is bound
to be colored, brought forth a sharp
reply from the Cleveland Times and
‘Commercial in its editorial columns.
The newspaper reminded the states-
man that the days of personal jour-
nalism have gone and that the daily
of today stands for unbiased news.

Mr. Baker, however, redeemed him-
self when he brought out the fact that
the public depends on the newspapers
and magazines for information on
current affairs. The former war sec-
retary urged that there be established
in the public schools courses on “How
to Read Newspapers.” This is a sug-
gestion that has been offered by THE
FourtH ESTATE on several occasions.

The speaker said that the children
should be educated to read what they
see in the public print with a keen
ability to discriminate between facts
and opinion. . .

Replying to the aspersions which
crept into Mr. Baker’s talk, the Times
and Commercial said :

“The assertion that people rely on
newspapers and magazines to keep
them informed on all matters of com-
mon interest is noncontroversal. It
is a tribute to the high standard of
American journalism in general that
the public has come to place so much
confidence in our publications that
they rely on them for information.

“In asserting, however, that ‘accord-
ing to their respective policies, their
(the newspapers and magazines) news
is bound to be colored and to some
extent, biased,’ the speaker did not
entirely keep within the facts.

“As a rule, the old-time personal
journalism has disappeared. The days
of intermingling of facts and opinion
in news columns is properly out of
date. News columns are to give
news facts. ..

“The editorial columns are for com-

ment and opinion on the news.
Though there are, unfortunately,"
some publications, including news-~

papers, that still persist in coloring
their news and publishing biased re-
ports to agree with their policies,
there are others that recognize their
responsibility to their readers and are
honest enough to publish news facts
without any attempt whatsoever to
color or distort the facts to gain cir-
culation or to advance the policies for
which they stand.”

PUBLICITY MAN DWELLS ON
VALUE OF ADVERTISING.

C. W. Towne, publicity director for
the Montana Power Company, and P.
L. Wills, secretary-manager of the
Butte Chamber of Commerce, were
the principal speakers at the annual
dinner and business meeting of the
Helena Commercial Club recently. at
which advertising, industrial surveys
and public exhibits were discussed by

‘the speakers.

Mr. Towne cited many instances of
the slogans adopted by towns, and the
nation-wide publicity which this has
brought to these towns and cities.
The power man stressed the wonder-
ful results obtained by California
through advertising. He classed the
advertising of that state as almost
hypnotic.
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By These Facts Ybu Can Pick
Your Indianapolis Newspaper

When you buy space The  cirouls
you buy circulation Indianapolis

News is the largest daily circulation in Indiana, and among
the largest three-cent evening circulations in America. The
per cent coverage is very high, reaching as it does practically
every worth while family in Indianapolis. More than 95%
of The News’ circulation is home delivered. It is uni-
versally acknowledged that The News commands a reader
interest second to no other paper.

You want to know :
The Indianap-
proved power of results s News has

carried practically the same volume of advertising—local,
foreign, and classified—as both other Indianapolis papers
combined (6 against 13 issues a week), after rejecting
millions of lines of available copy. This could not be
unless The News delivered results. Your proof of results
is in the successful experience of the many advertisers who
have used The News exclusively or as the preferred
medium for so many years. The dominance of The News
in volume of advertising carried proves the value of its
columns in results.

Yearafter year

You buy, too, the For | fiey-dhre
prestige of the medium  News has been

a great newspaper. Always it has ranked editorially with
the greatest American newspapers. It commands a reader
loyalty and a reader confidence born of its half century of
keeping faith with its readers. The editorial and adver-
tising columns of The News are clean. The News rejects
annually from 500,000 to more than a million lines of
advertising which are available, and which usually run in
other Indianapolis papers.

adver-

You want to know Local
tisers know all

local advertisers’ opinions wpout a news-
paper. Their endorsement is a clear guide to the value
of a medium.
space in The News (6 issues a week) than in both other
Indianapolis papers (13 issues a week). In practically
every other classification The News leads both other papers
combined. It leads in Classified.

Indianapolis department stores use more

The merchandising department of The News has accurate data on every successful selling and
advertising campaign in the Indianapolis Radius in the last five years. This information is

available to interested advertisers and agencies.

The specific data The News has collected

on this great Indianapolis Market will help you plan your campaign for the greatest results
at the lowest cost. Make use of the service of the merchandising department.

The Indianapolis News

Chicago Office
J. E. LUTZ
Tower Building

FRANK T. CARROLL
Advertising Manager

New York Office
CAN A. CARROLL
150 Nassau Street

Write for your copy of the 1923 Indianapolis Radius Book.
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NUTMEG EDITORS
AGAIN ELECT
FREEMAN.

ASSOCIATION GOES ON RECORD
TO PRESENT BILL TO THE
LEGISLATURE PROVIDING
FOR PUBLICATION OF ALL
PUBLIC NOTICES IN LOCAL
NEWSPAPERS.

O. S. Freeman of the Watertown
News was re-elected president of the
Connecticut Editorial Association at
the annual meeting held in Bridge-
port last Saturday. In his annual ad-
dress President Freeman advocated
an “open your mail” campaign. He
said that editors are the greatest
slackers in the world in this particu-
lar matter. The association went on
record to present a bill to the legis-
lature providing for the publication of
all public notices in the local papers.

George C. Woodruff of the Litch-
field Enquirer was chairman of the
nomimating committee with Everett
G. Hill of Hartford and A. S. Barnes
of the Bristol Press. They brought
in the following slate which was un-
animously accepted :

President, O. S. Freeman, breaking
the record in length of term of office
in the association.

Secretary and treasurer, Everett G.
Hill of Hartford.

Vice-presidents, by counties—

Fairfield, Miss Shirley Putnam,
Greenwich Press.

New London, G. H. Grout, New
London Day.

Middlesex, E. G. Prann, New
Era, Deep River.

Tolland, W. Stemmons, Agricultural
Editor, Storrs.

Windham, A. W. Eddy, Danielson
Transcript.

Carl Prescott of Tarrytown, presi-
dent of the New York Press Asso-
ciation and vice-president of the N.
E.A, told about the work in New
York State.

“We are going to the legislature,”
he said, “and try to get the law
changed on legal and political adver-
tisements. They should use display
‘ads,” not only for the benefit of the
newspapers, but this is an age of
head-line readers and most of the
notices in small type are overlooked.”

He advised the country editors to
go to Hartford and get some such
bill through their legislature.

Another class of people who do not
advertise as they should, according to
Prescott, are the churches. 'lghey
should have large “ads” in every

aper, he thinks, because that is the

est way of finding out what they are

doing. and they should not be given
entirely free space although some of
them expect it.

Prescott is in charge of the pro-
gram for the national convention of
the editors in Buffalo next July and
is planning an extensive program with
many interesting side trips.

George C. Waldo of the Bridgeport
Post suggested that the country edi-
tors should have better co-operation
with the manufacturers in the cities
—that the large factories would do
well to advertise in the country
papers for help when needed.

Among those present were the fol-
lowing :

JA. S. Barnes, Bristol Press; S. C.
Fischer, Litchfield Enquirer; Mrs. V.
E. Buell, Guilford Times; O. S. Free-
man, Watertown News; M. J. Goode,
Stratford Times; J. S. Hersam, New
Canaan Advertiser; E. G. Hill, Hart-
ford Times; W. S. Jones, Westport
Herald; J. A. Keefe, Willimantic
Chronicle; F. W. Lyon, Milford Citi-

(Continued on Twentieth Page)

The Boss of
The Press

The New York Times thinks so as evidenced by
their order for four 80 H.P. equipments for their
new Super Speed Presses, and so does the New
York Daily News, Chicago Tribune, Kansas City
Star, Seattle Times, who have just placed repeat
orders, and many other of the leading newspapers
who are satisfied users of the Cline System.

Fisher Bldg.
CHICAGO

Marbridge Bldg.
NEW YORK

SENATE TO PROBE
PULPWOOD TIMBER
DESTRUCTION.

HARRISON MEASURE CALLING

FOR  INVESTIGATION BY
SENATE COMMITTEE IS

PASSED—MISSISSIPPI SENA-
TOR TELLS OF GREAT WASTE
IN FOREST LANDS.

Impressed with the necessity for a
definite policy of timber conservation
in the United States, the senate has
passed the resolution introduced by
Senator Pat Harrison, of Mississippi,
directing the appointment of a com-
mittee of five senators to investigate
the timber problem with a view to
developing a conservation plan
by the Government. X

Discussing the situation, Senator
Harrison told of the gravity of the
problem brought on by the annual
cutting down of 5,000,000 acres of
forests and of the burning of 10,000,-
000 acres within the same period of
time.

Of the estimated 460,000,000 acres
of forest lands in the United States,
70 per cent of it has already been
logged, Senator Harrison said. More-
over, 24 per cent of it today contains
only an irregular growth, while 29
per cent has been stripped clean, and
1714 per cent ,or an aggregate of 81,-
000,000 acres, “has been strippedofits
merchantable timber, burned over, and
is lying practically idle, being known
as unproductive land.” X

Absence of a proper policy, Sena-
tor Harrison declared, has resulted
in the loss of billions of dollars to
users of timber, news print paper and
all wood materials.

“There is no better time than today
for congress to begin a thorough in-
vestigation and study of the many
questions involved in this great prob-
lem,” said Senator Harrison in ad-
vocating his resolution, ‘“and to rec-
ommend a comprehensive and broad
and wise economic policy of conser-
vation and reforestation so that the
national Government can co-operate
with the states, and those states in
which forests are located can enact
uniform laws, so far as the conditions
will warrant, toward conserving the
timber we have and making greater
production possible in the future.”

The committee provided by the res-
olution will be appointed by the vice-
president shortly. It is expected that
the committee will begin its investiga-
tions and studies immediately follow-
ing the end of the present session of
congress, with a view to presenting
its plans for the formulation of a na-
tional policy when congress meets
next December, in the event there
occurs no special session in the in-
terim, which is regarded as extremely
improbable.

PACIFIC COAST AD BODY
MERGE WITH A.A.C.W.

Merger of the Pacific Coast Ad-
vertising Association and the Associ-
ated Advertising Clubs of the World
was announced at a recent meeting
of the Seattle Ad Club by Don Fran-
cisco of Los Angeles, vice-president
of the Associated Advertising Clubs
of the World.

Preliminary steps providing for the
merger were taken at a meeting of
the board of directors of the Pacific
Coast organization held in Portland.
The merger will be ratified at the
convention of the Pacific Coast
Advertising Clubs Association to be
held in Spokane next June.

Women engaged in advertising
work will hereafter be entitled to
membership in the Seattle Ad Club.
A resolution to that effect was passed.
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THE NORTH AMERICAN

Philadelphia

Announces the appointment of

JOHN B. WOODWARD

TIMES BUILDING, NEW YORK CITY .

As Its Eastern Advertising Representative

Representing:

The CHICAGO DAILY NEWS
The BOSTON GLOBE
The BALTIMORE SUN
The CLEVELAND PLAIN DEALER
The MINNEAPOLIS TRIBUNE

Associated with Mr. Woodward

will be
MR. KURTZ WILSON
and
MR. P. J. SERAPHINE
for many years with the Eastern office of

THE NORTH AMERICAN

THE NORTH AMERICAN
Philadelphia

The Oldest Daily Newspaper in America
Founded b6y BENJAMIN FRANKLIN
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EXTRA FOR FIGHT
FANS AS THEY
LEAVE ARENA.

ROCHESTER JOURNAL ON SALE
AT DOORS WITH COMPLETE
DETAILS FOUR MINUTES
AFTER BOUT ENDED—RESULT
WAS IMMEDIATE JUMP IN
PAPER’S CIRCULATION.

By H. ARMAND DE MasiI.
Special  Correspondent  of
FourTH EsTaTE.

Tux

. Sport fans of Rochester and vicin-
ity had the surprise of their lives
January 15, when, on emerging
from Convention Hall in that city,
after witnessing the Herman-Brown
fight, they found newsboys with thou-
sands of copies of an extra edition
of the Rochester Journal, containing
a full account of the match, awaiting
them. They are still talking about it
in Rochester.

The fight was over at 11:20 p.m.
Four minutes later the Rochester
Journal's extra was on sale outside
the doors ,of Convention Hall, and
throughout the downtown section of
Rochester.

Never before in the history of
Rochester journalism did any news-
paper in that city get out an extra of
that kind and with such lightning-
like rapidity. And none of the other
newspapers of Rochester—two eve-
ning and two morning—even com-
peted with the Journal's extra. It
stood alone.

As a result, the circulation of
Rochester’s “baby” newspaper jumped
from 20,008 on the Satunfay preced-
m%.‘hto 24,012 on that Monday.

at many of those who bought the
Journal’s extra Monday night were
likely to become permanent readers of
that newspaper is indicated by the
fact that on the day after the f{ght—
Tuesd'ay_—23,53.7 copies were sold.

_It i1s 1nteresting, in passing, to re-
view briefly the little more than four
months of the Rochester Journal’s ex-
istence. It is a veritable romance of
modern journalism.

The Rochester Journal, established
on Monday, September 11, last, is an
outgrowth—or perhaps more properly
speaking an extension—of the Roches-
ter Sunday American, established by
Mr. Hearst on June 25, 1922, a little
more than six months ago.

The entire building, plant and quar-
ters of the Rochester American were
prepared in the record time of twen-
ty-three days. The previous record
was in the neighborhood of sixty

ays.

On Sunday, June 25, the Rochester
American appeared—a typical Hearst
newspaper, although, naturally, lack-
ing the finish that it now possesses.
At first the paper was sold in con-

McKittrick’s

Directory
of Advertisers, their
Advertising Managers

and
Advertising Agent: for

1923
Is Now Ready
for Delivery.

108 Fulton Street

THE FOURTH ESTATE

nection with, and as part of the New

ork American, because of the fact
that this newspaper did not have the
facilities for printing the colored
comic and American magazine sec-
tions, as well as the editorial, city
life and certain other sections, which
were supplied by the New York
American,

Now everything but the colored
comic and American magazine sec-
tions of the Rochester American is
printed in Rochester, the color work
being done by the Boston Sunday Ad-
vertiser—also a Hearst newspaper.

The first publisher of the Rochester
American was Shirley Olympius, who
was detached as_a traveling repre-
sentative of the Hearst syndicates to
organize the paper. Later he was
succeeded by E. ‘C. Rogers, present
manager, and formerly of the Wash-
ington Times.

Harry Gray, formerly night editor
of the New York American, and pre-
vious to that for sixteen years con-
nected with the Chicago and San
Francisco Hearst newspapers, was

NEW YORK sent to Rochester as managing editor,

and he still on the job, producing a
paper that “every day, in every way,”
rivals its New York and other bigger
brothers—and in some instances ex-
cels them, in my opinion.

FOUR - YEAR JOURNALISM
COURSE ADOPTED.

The college of commerce and jour-
nalism at Ohio State University, Co-
lumbus, will be reorganized into a
four-year course, instead of two years
as at present, the board of trustees
decided at their meeting over the
week-end. Approval was given to the
new plan, as suggested by the admin-
istrative council, comprising the deans
of the various colleges.

Action was taken, it is said, in
order to centralize the courses under
one head. At present, students who
wish to take up commerce and jour-
nalism must complete two years of
work in the arts college, and then be
transferred. Under the proposed
plan, they will take essentially the
same work, but under the supervision
of the commerce and journalism dean.
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CANADIAN PAPER CELEBRATES
ANNIVERSARY BY GIVING
EMPLOYES BONUS.

The Ottawa, Ont, Evening Citi-
zen, recently celebrated its twenty-
fifth anniversary as the property of
the Southam Brothers, when a con-

atulatory letter signed 13' W. M.
f H. S. Southam was delivered to
every member of the staff. The
letter announced the depositing to
the credit of all members of the
staf a bonus equal to ome week’s
pay, and contained appreciation of
the loyal and efficient service be
rendered to the paper by the sta
in all departments. .

A feature of the Citizen payroll
is the depositing of the staff’s salary
in a bank ‘l‘he success of the
method in fostering thrift has been
amply proven in the last six months
by the flourishing bank accounts some
of the boys are sporting these days.

COLLIN ARMSTRONG HEADS
WESTCHESTER CHAMBER OF
COMMERCE.

Collin Armstrong, chairman of the
newspaper committee of the Ameri-
can Association of Advertising Agen-
cies, and until recently with William
T. Mullally, Inc., New York, has been
elected director for three years of the
Westchester County Chamber of
Commerce, of which organization he
is president.

DRY VIOLATION EXPOSURE IS
FOLLOWED BY FINE.

The Boston Herald’s publication of
a story about the serving of whiskey
in baby bottles at the recent dinner of
the New England Road Builders’ As-
sociation at the Hotel Somerset, Bos-
ton, resulted this week in a fine of
$500 for the treasurer of the associa-
tion, Joseph A. Tomasello, who was
charged with transporting thirty-five
quarts of hootch “more or less” ac-
cording to the complaint, to the ban-
quet hall. . .

Charles Drury, day city editor of
the Herald and a reporter testified
at the hearing recently held by Com-
missioner Hayes relative to the Road
Builders’ case, the “dry” answers of
City Editor Drury to the “wet” ques-
tions convulsing the court room with
laughter.

ADVERTISING CLUB SELECTS
MARCH 13-17 FOR SALES WEEK.
A community sales week, sponsored
by the Advertising Club of Great
Falls, Mont., the week of March 13
to 17, in conjunction with the eighth
annual automobile show, has been de-
cided upon by members of the club.

A. H. Jester, president of the club,
was chosen as head of the general
committe which will plan the affair.
Other members of the committee ap-
pointed were R. W. Mathias, C. A.
McKinney and Fred Perra.

Five other members were chosen
as chairmen of sub-committees, each
having the power to select their own
assistants. F. U. Arthur was appointed
chairman of the advertising commit-
tee; W. C. Searles of the entertain-
ment committee; L. W. Wendt of the
entertainment committee; W. W.
Huntsberger of the finance comittee,
and C. T. Gregg as chairman of the"
general committee.

Chairmen of all committees were
instructed to devise plans for the
show to be reported upon at the next
meeting of the club, at which time a
definite program will be arranged.

AUTO AD MANAGERS MEET.

The advertising managers of auto-
motive companies, who are members
of the National Automobile Chamber
of Commerce, will meet January 29
and 30 at Chicago.




January 27, 1923 THE FOURTH ESTATE

13

AN EXTRAORDINARY RECORD

During the eight months ending January 1, 1923, this syndicate accomplished one of the most
remarkable achievements in the newspaper syndicate field. Although in business less than a year,
today we can offer fifty features by some of the best writers and artists available, and are do-
ing business with almost every newspaper using live, up-to-the-minute material.

or
cature
caturcs

WIRE OR WRITE

'C-V NEWSPAPER SERVICE

BORDEN BUILDING NEW YORK CITY
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BURNHAM FAVORS ANGLO
AMERICAN PRESS JUNTA.

IN ADDRESS BEFORE A. P. DIRECTORS
HE SUMMONS EDITORIAL MINDS
TO COUNCIL ON QUESTIONS
OF COMMON INTEREST AND
MUTUAL BENEFIT.

Journalists of Great Britain and America were summoned to the
cause of international understanding by Lord Burnham, proprietor of the
London Daily Telegraph, and president of the Empire Press Union and
Newspaper Proprietors Association of London, at the dinner given in
his honor on Monday evening by Frederck Roy Martin, general manager
of the Associated Press. In an address of remarkable and appealing
sincerity, Lord Burnham broached the idea of the newspaper minds of
the two countries meeting at intervals in “common council, not to lay
down the law to one another, but to discuss the great questions of
common interest and mutual benefit.” '

As a man of wide understanding
and cosmopolitan faith, Lord Burn-
ham put into his address a potency
of logic and an urbanity of diction

RUSSELL BUYS CEDARTOWN
STANDARD.

E. B. Russell of Cedartown, Ga., | that were impelling. He obviously
has bought the interests of S. | felt that he could have no more
Coleman of Atlanta, Ga., in the | appropriate audience than the mem-
.Cedartown Standard. During the | bers of the executive committee of

the Associated Press, to which he

past several years the paper has been e «
paid tribute as

3.604 AVERAGE DECEMBER PRICE.

The weighted average price of contract deliveries from domestic mills teo
publishers during December, 1928, f.o.b. mills, in car load lots, for standard news
rolls was $8.604 per 100 pounds. This weighted average is based upon December
deliveries of about 54,000 tons on contracts involving a total tonnage of approxi-
mately 172,000 tons of undelivered paper manufactured in the United States.

The weighted average contract price based on deliveries from Canadian mills of
about 20,862 tons of standard roll news in car load lots, f.0.b. mill in December, 1923
was $3.628 per 100 pounds. This weighted nvenge is based ug: the December
deliveries on contracts involving about 4,148 tons of undelivered adian paper.

The weighted average market price of December, 1922, of standard roll news in
car load lots f.o.b. mill, based upon domestic purchases totaling about 18,000 tons
was 3.878 per 100 pounds.

REPORT OF THE FEDERAL TRADE COMMISSION
NEWS PRINT MANUFACTURED IN THE UNITED STATES

Stocks on Stocks on
hand 1st Produc- Ship- hand end
of month tion ment of month

Net tons Net tons Net tons Net tons
December, 1922 19,651 119,404 119,847 19,208
December, 1921 28,127 107,877 107,070 28,984
December, 1920 20,266 124,867 120,860 24,768
December, 1919 15,836 122,781 122,748 15,869
December, 1918 20,297 100,985 101,824 19,408
Total (12 mos.), 28,984 1,447,688 1,452,414 19,208
Total (12 mos.), 24,763 1,225,286 1,226,064 28,984
Total (12 mos.), 15,869 1,611,968 1,602,674 24,768
Total (12 mos.), 19,408 1,874,617 1,878,666 15,869
Total (12 mos.), 31,718 1,260,285 1,272,690 19,408

NOTE:—Above figures for total news print do not include hanging paper.
Monthly tonnage reports from 698 of the most important newspaper publ
ns and iations grouped according to the principal business sections
the United States, together with a secparate tabulation for the agricultural publica-
tions, show the following results for December, 192%.
Location of Publishers (b)

handled by Mr. Russell, who was at
one time a partner of Senator Harris
of Georgia, in the insurance business.

CHANGES IN REPRESENTATION.

Norwalk, Ct., Hour from James
Flaherty to George B. David
Company.

The
St. Regis
Paper Company

Hanna Paper
Corporation

NEWS
PRINT

Dasly Capacity
425 TONS

We solicit your inquiries

General Sales Office:
30 EAST 42nNp STREET
NEW YORK

Chicago Sales Office:
648 McCORMICK BLDG.
CHICAGO, ILL.

’
Pitsburg Sales Office:

1117 FARMERS BANK BLDG.
PITTSBURG, PA.

the greatest news
agency in the world.”

Lord Burnham, who sailed Wednes-
day for Jamaica to address the Im-
perial Press Conference, will spend
two or three days in the United
States on his way home. His five
days in New York on his outgoing
journey were crowded with engage-
ments, and upon four occasions he
delivered addresses. All of them
were widely different and admirably
suited to his varying audiences, but
each one expressed a solicitude for
Anglo-American co-operation that is
one of Lord Burnham’'s consuming
interests.

The distinguished visitor was hon-
ored at a dinner Friday of last
week by the Association of Foreign
Press correspondents, an account
of which appears elsewhere in this
issue. On Saturday he was the
guest of the English Speaking Union.
The executive officers of the Inter-
national Press Congress of the World
entertained for him Monday at the
Hardware Club, at which the speak-
ers, in addition to the British pub-
lisher, were Frank P. Glass of the
St. Louis Star and Melville E. Stone,
counsellor and former general man-
ager of the Associated Press. Mr.
Martin's dinner was held at the
University Club.

Tuesday he was the guest of honor
at a luncheon given by the Pilgrims
Society at the Bankers Club, at which
Chauncey M. Depew, presided.

At Mr. Martin’s luncheon, the
guests included the directors of the
Associated Press from various cities
who came on for the quarterly meet-
ing of the organization this week,
and a number of New York editors.

“Since I arrived in New York I
have received much hospitality,” Lord
Burnham said.

“The other night as I sat in my
father’s chair at the office of the
Daily Telegraph in Fleet Street they
brought me an editorial proof on
which I read that ‘above all we must
be careful not to incur American hos-
pitality.” I found that ‘hostility’ was
the word intended. Not the printer’s
devil but the printer’s demon led him
astray. American hospitality requires

(Continued on Twenty-Sixth Page.)

Number On hand Received Usedand On hand In transit

of first of during  sold dur- end of endof

concerns month month ing month month month
Nettons Nettons Nettons Nettons Nettons
New England....... S0 17,985 17,678 17,766 17,802 2,861
Eastern States....... 179 56,902 60,0389 68,684 52,357 17,008
Northern States..... 136 48,592 89,3875 48,835 89,682 10,977
Southern States..... 82 9,487 10,041 9,567 9,971 8,744
Middle West........ 152 28,5660 26,607 28,981 26,286 6,877
Pacific Coast........ 37 18,453 17,729 17,9564 18,228 8,850
Farm Papers (c)..... 27 2,229 945 1,257 1,917 880
698 176,208 172,309 182,374 166,148 46,}82

TOTAL ....
New England includes Connecticut, Maine, Massachusetts, New
Delaware, the District of Columbia, Maryland, New

(b)
Rhode Island and Vermont,
The Eastern States includ
Jeugﬁ New York and Pennsylvania.

e Northern States include Illinois, Indiana, Michigan and Ohio.

The Southern States include Alabama,

Mississippi, North Carolin
The

Middle West includes Arizona, Arkan
Nebraska,

Minnesota, Missouri, Montana,

, Florida, Georgia, Kentucky, Louisianas,
South Carolina, Tennessee, Virginia and West Vi ia.

Colo

o, Idaho, Iowa,
New kexico,'

Neva North

Oklaho! South Dakota, Texas, Utah, Wisconsin and Wyoming.
Thmi’uiﬁc Coast includes California,

e
(c) The farm papers
msteﬁ of standard news.
e d Pro

Oregon and Washington.

for the most part use special grades of news priat

i ption of standard news by metr:rolitan dailies
tween one-half and three-fourths of a million tons annual

uging be-
y for December, 1922,

when comfared with December, 1921, shows an increase of 11 per cent and an

increase o

24 per cent when compared with December, 1920.

The above metropolitan dailies held about 60 per cent of the tonnage on hand

at the end of the month.

CANADIAN EXPORTS OF PULP

AND PAPER.
The total value of pulp and paper
exports from Canada for December

was $10,249,418, which was a decline
of $1,176,580 from the previous
month and a slight decline from
December, 1922, according to a re-
port from the Canadian Pulp and
Paper Association of Montreal.

Pulp wood exports for the month
were 85,744 cords valued at $836,-
396 compared with 46,379 cords val-

ued at $ 80,160 in December, 1921.

The figures for the nine months
ending December 31 show consider-
able increases over those for the
corresponding months of 1921. Wood
pulp exports were nearly fifty per
cent greater than last year and news
print exports were over forty per
cent greater. The total value for the
period was $88,320,722 compared with
a total of $77,905,275 in 1921. 3

These figures show an increase in
Canadian exports of news print of
4,051,964 cwts.

Scandinavian News Print

100,000 Tons per Annum
Inquiries Solicited

Newsprint Paper Corporation
33 West 42nd St.,, New York City
Telephone Longacre 1116.
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COMPOSED OK "ASSEMBLED?
(-~LINOTYPE- )

Is your composing room a composing room
or an “assembling” room? Are your com-
positors half compositors and half errand-

boys? How much walking around, how

much going to get something, how much
fetching and carrying is there in your
“assembling” room? '

Think of the absurdity of a full grown man
walking 25 feet to get a line of a certain 18-
point type and walking 25 feet to bring it
back, and of somebody else taking the same
journey the next day to put that line of type
back in its case.

Multiply this by several times and you have
composition as it exists in many plants to-
day. It is not composition at all—it is
“agsembling.”

Straight-line production is as profitable ina
newspaper or job plant as in any industrial
plant, and the only way to get straight-line
production of combination text and display
matter is on a Text-and-Display Linotype.

An operator may sit in his chair and bring
down several sizes of different kinds of type
just as they are marked on the copy, from
small text to full 36 point—in an uninter-
rupted, continuous, straight-line stream—
all in one galley, ready for the make-up
man—no walking at all. Every minute is
productive time, and there is no distribu-
tion tomorrow.

Whether you have a country office or a big
city plant there is a Text-and-Display
Linotype to meet your needs—Models 21,
22 or 24.

MERGENTHALER LINOTYPE COMPANY
29 Ryerson Street, Brooklyn, N. Y.

SAN FRANCISCO

CHICAGO

NEW ORLEANS

CANADIAN LINOTYPE LIMITED, TORONTO
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YEAR IN LABOR AS
PRESSMEN’S HEAD
INTERPRETS IT.

NEGOTIATIONS MARKED BY
DESIRE OF BOTH SIDES TO
BE HELPFUL — FIVE-YEAR
CONTRACT WITH A.N.PA. IS
INDICATION THAT RELATIONS
WILL CONTINUE CORDIAL.

By GrorGE L. Brrry. .
President, the Internmational Printing
Pressmen and Assistants’ Union
of North America.

The genuine achievement of the
year 1922 as between the newspaper
publishers of America and the Inter-
national Printing Pressmen and As-
sistants’ Union of North America,
was the general desire to be helpful
in meeting the problems that are con-
stantly arising in the production of
newspapers; and a statement is ven-
tured that never before have we come
so near making this spirit of helpful-
ness exclusive as was the case in

22,

VALUE IN DIFFICULTY.

With hut one incidental difficulty
the relationship between the publish-
ers and the pressmen has been ex-
emplary. The responsibility of the
one incident can hardly be placed
upon the shoulders of the pressmen or
of the publishers—but even this inci-
dent has had its value, I feel quite
sure, to both sides. .

In the main the experience of this
office has been that the publishers,
both in the United States and Canada,
have manifested a desire to adjust
arising disputes upon ‘the basis of
fact, and I do not believe it is saying
too much to hold that the pressmen’s
attitude has been of the some nature.
We are desirous that this condition
continue uninterrupted.

NEW ARBITRATION CONTRACT.

The friendliness and purpose _to
contribute our efforts in overcoming
the adversities of the business by mu-
tually endeavoring to solve them in a
practical way, is best testified to_in
the fact that the International Print-
ing Pressmen and Assistants’ Union
of North America and the American
Newspaper  Publishers’ Association
have agreed and have formally signed
a new international arbitration con-
tract to cover a period of five years.

The moral effect of this agreement
cannot be under-estimated. It is a
notice to all who may be interested
that the publishers of newspapers and
the men cngaged in the printing de-
partment thereof, propose to in a civ-
ilized and practical manner meet the
issues of the day and keep in opera-
tion the newspaper presses of Ameri-
ca, upon which both sides depend, to
a very large degree, for their compen-
sation and prosperity.

CORDIAL IF NOT PERFECT.

It is too much to expect that our
relationship shall be perfect because
after all the publishers and the press-
men are human beings, and it follows
that there enters into the relationship
of human beings matters that are
constantly controversial, but the out-
standing fact is that the organizations
of the publishers and the pressmen
have elected to undertake to make the
relationship both cordial and perfect.

That we shall succeed in making it
cordial is a foregone conclusion be-
cause that condition exists now. The
accomplishment, therefore, will be in
improving upon the relationship that
now exists and all have agreed to pur-
sue such a course.

HOME OF DEVILS LAKE JOURNAL.

i
PUBLISHER PURCHASES BLOCK
NAMED FOR NEWSPAPER—
PREPARES FOR GROWTH.

M. H. Graham,
Devils Lake, N.
purchased the Journal
Kelley avenue and Third

lgublisher of the
., Journal, has
Building at
street, in

which the Journal has been housed
signce the ilding was erected in
1911,

The building is of brick and of
modern structure, 25 by 80 feet, and
located on a corner lot 25 by 12§
feet, thus permitting room for g 45-
foot addition in the rear, which the
Journal will use because of expansion
of business.

Already Mr. Graham has contem-
plated many changes in the interior of
the buildine. and carpenters have been
at work the last few diys on some
of these changes, made necessary by
the contemplated purchase of new,
modern machinery for job and news-
paper work. The price paid for the
building is about $20,000.

In purchasing the building, Mr.
Graham says that he foresees a great
future for the city and it is in prep-
aration for that future that he desired
to acquire a_business property which
is closely allied to the mame of his
newspaper.

PRESTON GOES TO BUFFALO
EXPRESS—FERGER SUCCEEDS
HIM ON CINCINNATI PAPER.

George W. Preston, for four and
one-half years advertising director of
the Cincinnati Enquirer, will Monday
assume the duties of advertising di-
rector of the Buffalo Express. His
place on the Enquirer has been taken
by Roger H. Ferger, who has been in
charge of rotogravure and classified
advertising for the Enquirer. Mr.
Ferger was at one time with Ferger
& Silva Company, Cincinnati adver-
tising agency.

Mr. Preston, before his connection
with the Enquirer, was manager of
the merchandising department of the
Omaha Bee. He was for seven years
advertising manager of the Duluth
News-Tribune, and spent nine years
on the Detroit Journal as salesman.
assistant advertising manager and
advertising manager.

He was president of the Advertisers’
Club of Cincinnati and has taken a
prominent part in advertising club
work and in the Associated Advertis-
ing Clubs of the World.

WHAT ADVERTISING NEEDS
TODAY IS COPY, CHICAGO
AD COUNCIL IS TOLD.

“The newspaper is nothing but a
great theatre in which the dramatic
events of the world will be played on
a series of stages, and the readers of
the paper are just so many people in
their seats who buy tickets to see the
newspaper. You have one of the stages
on which to present your story or
product,” said G. Lynn Sumner at a
meeting of the Advertising Council
of the Chicago Association of Com-
merce.

“On the stage on the right we have
an international conference in session,
in another place you have a great
murder case, and on another page you
have the stock exchange in operation,
while the business man is watching
breathlessly the outcome. And in
another place a championship is be-
ing decided in the squared ring,

“How do_you feel about tie kind
of competition you are up against?
How do feel when you see what is
happening on the other stages; about
the care that has given to the
preparation for the presentation of
the story of your product or your
service? Are you satisfied with the
stage you selected ?

“Why is it that when we speak of
effective retail advertising ome of the
first organizations to come to mind is
that of John Wanamaker’s store, it
is becaude Wanamaker's advertising
13 news of the store, and because the
advertising manager is a former
newspaper men and he sends report-
ers throughout the store to get the
news of the store? What advertising
needs today is copy.”

VIGILANCE HEAD MISSING.
A general search of hospitals and

hotels is_being made for William P.
Gregn, director of the work of the
Natxox_'lal Vigilance Committee of the
Associated Advertising Clubs of the

orld, unaccounted for since Monday

midnight. The police of New York
and neighboring cities have been
notified. ~ Mr. Green lives at 114

Harrison - street, East Orange, N. J.

Mr. Green’s associates in the ad-
vertising clubs, believing he likely
became unconscious of his surround-
ings and is either in a hospital or a
hotel, issued o circular yesterday, to
hotels and hospitals. The latter part
of last week Mr. Green was ill, com-
plaining of pains in his head, but he
went to business Monday, and ap-
peared to be much better, his osso-
ciates said.
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PROMINENT AD MEN ATTEND
BEN FRANKLIN DINNER
AT ERIE.

President John Benson and Execu-
tive Secretary James O’Shaughnessy
of the American Association of Ad-
vertising Agencies, and O. H. Black-
man, former advertising agency man,
now management engineer, attended
a Ben Franklin anniversary dinner
on January 19, sponsored by the Erie,
Pa., Advertising Club. Five hundred
Erie bankers, merchants and manu-
facturers and professional men at-
tended the dinner. :

John Benson was returning to his
home town for Erie is the place of
his  birth. “Jim” O’Shaughnessy
made his first ‘visit to Erje to see
the statue of Eben Brewer, the first
American postmaster on foreign soil.
Mr. O'Shgughnessy as a correspondent
for a Chicago newspaper met Brewer
in Cuba in 1898 and it was O’Shaugh-
nessy who sponsored the fund for a
Statue to Brewer. The money was
subscribed by postal employes and
the statue was originally intended for

belonged to neither army nor navy
dent Roosevelt ruled i
not rightfully be placed in Arlington,
The statue was then erected in Perry
Square, Erie.
0. H. Blaclnpan's talk on manage-
ment engineering made a decided
impression on Erie manufacturers and
he was invited to return and talk at

length on this important subject.

POOR RICHARDS PAY TRIBUTE
TO MEMOQRY OF FRANKLIN.
After months of planning and work

which started in April, 1922, the

Poor Richard Club of Philadelphia

brought together at the Bellevue-

‘Stratford Hotel on January 17 more

than 1,000 men and” women from all

parts of the country to do honor to
the memory of Benjamin Franklin.

It was the Poor Richard Club’s
eighteenth annual ban uet, and it
commemorated not only the two-
hundred and seventeenth anniversary
of the birth of Franklin, but also
the two-hundredth anniversary of his
coming to Philadelphia. The director
of the celebration, Karl Bloomingdale,
said that the expense involved repre-
sented an outlay of $65,000.

Senatgr George Wharton Pepper
ond Josiah H. Penniman, Provost of
the University of Pennsylvania, were
the only speakers. With them at the
speakers’ table were Paul Patterson,
publisher of the Baltimore Sun, and
president of the American Newspaper
Publishers Association; H. H. Chorles,
vice- president of the Associated
Advertising Clubs of the World, and
E . Stotesbury, the Philadelphia
financier. Charles A. Stinson, presi-
dent of the Poor Richard Club, and
president of Gatchel & Manning, Inc.,
photo-engravers, was the toostmaster
of the evening.

CANADIAN PAPERS ENLARGED.

The St. John, N. B, Daily Tele-
graph and Evening Times, which are
under the same ownership, have been
enlarged to eight columns a page.
There will be no increase in price
of either papers, the Telegraph re-
maining at two cents and the Times
at one cent. The Times is the only
one-cent newspaper in the maritime
provinces.

GRAND FORKS PAPER TO BE
PUT ON BLOCK.

The building of the Grand Forks,
N. D., American, defunct Nonpartisan
League newspaper, will be sold at a
sheriff’s sale on February 20 to satis-
fy a judgment of $25,598.

Interests of a number of creditors
are in the hands of Ole Knutson and
T. O. Haroldson, trustees.
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"The First Three Weeks of 1923

witnessed the keen attention of the entire newspaper world focused on INTERNATIONAL NEWS SERVICE because
of its remarkable succession of vital news beats.

A RECORD NEVER EQUALED

In the history of news gathering institutions, there never was such a conspicuous achievement in any similar period of time.
The excellence of a news report is judged not by its sporadic scoops, but by its consistent, day in and day out performance.
ANY news agency can score a scoop some time. What amazes newspaper publishers everywhere is that EVERY DAY for
the last three weeks I.N.S. has scored heavily on all the important news. It is by this consistent performance that I.N.S.
today leads the field. B

From the Rubr to Mer Rouge

International News Service scooped all opposition services on ALL the important developments in the two stories that com-
mand first pages everywhere—the French invasion of the Ruhr and the investigation of Ku Klux in Louisiana.

From the moment France declared Germany in default until her occupation of the Ruhr was c;)mplete, Weyer in Essen and
Mason in Paris beat all other correspondents with the first true news of the invasion:

Hutchinson, covering the Ku Klux trial at Bastrqp received the Fongratulations of scores of I.N.S. clients for his astonishing
exclusive stories. I.N.S. conspicuous news beats included these important stories.

FIRST with announcement of French Invasion of the Ruhr.

AHEAD with flash from Paris that Reparations Commission
voted Germany in default.

SCOOPED all opposition on text of Roland Boyden’s statement
before Reparations Commission.

EXCLUSIVE story that Bernhardt is bankrupt despite all the
money she earned in her career.

TEN minutes ahead with announcement President Harding
recalled troops from the Rhine.

ONLY news service to give General Allen, commander of
ican forces in Germany, news of recall.

AHEAD with discovery of Communist plot in Paris, and arrest
of several ring leaders.

COMPLETE beat on death of former King Constantine of
Greece.

FIRST with Premier Poincaire’s speech before Chamber de-
fending French invasion of Ruhr.

BEAT opposition services with British Cabinet’s announcement
to keep British troops on the Rhine.

COPYRIGHTED exclusive interview with Thyssen, German
magnate, who declared French invasion meant ruin of both
France and Germany.

SCOOPED other news agencies on appointment of Crissinger
to head of Federal Reserve Board.

EXCLUSIVE interview with Evans, Imperial Wizard of Ku
Klux Klan, on Mer Rouge expose.

AHEAD with news of execution of Irish Irregulars.

EXCLUSIVE story of sensational attempt to rob the Honolulu
treasury of seven millions.

AN HOUR ahead with flash that insu t £ had dri
allied forces out of Memel. rgent forces driven

FIRST with refusal of German industrial magnates to obey
French. )

FIRST with news of their arrest, and general strike that
followed.

EXCLUSIVE interview with William Jennings Bryan on “three
years of prohibition.”

FIRST with news of death of Wally Reid.

SCOOP on identification of “hooded band” at Mer Rouge.
AHEAD with story of strike riot at Harrison, Ark.
AHEAD with acquittal of five miners for “Herrin massacre.”

BEAT by forty-five minutes on story of murder of girl dancer
at San Diego.

IMPORTANT exclusive story from White House that “not a
gollar o“u:ig”to the United States by foreign nations would
e cancelled.

FIRST with announcement that Italy and Belgium had asked
Great Britain to intervene in Ruhr situation.

TWO HOURS ahead with startling story that refugees from
Asia Minor were dying at rate of thousand a day in Athens,

“Get it First—but FIRST Get it RIGHT?”

This slogan, ringing incessantly in the ears of every IN.S. reporter, expressed the spirit that brought the news first and right
to American newspapers from every corner of the world. It-ls responsible for all the gigantic news beats and thrilling ex-
clusive stories which within the last three weeks have established a record never equaled by a news gathering institution.

INTERNATIONAL NEWS SERVICE

M. KOENIGSBERG, President
241 West 58th Street, New York
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insertions,

AN INDEX OF THE WORLD'S
GREATEST BUSINESS.

i tive
or the twenty-ninth consecu
F the Annual Review Number o
FourTH EsTATE has been pre-

ever this year
and constant value to newspaper men

dvertising men, as well as
:t':ﬁleni:s of both journalism and ad-
vertising. Newspaper and advemsmhg
developments and _events for the
twelve months of 1922 are exhaust-
ively listed and arranged under sop;e
eighty divisional headings to simplify
the reader’s use of the review.

Facts and ideas—the tools and the
inspiration of journalism everywhere
—overflow the columns of the Annual
Review Section. Even with the ex-
treme condensation required to keep
so complete a summary yvtthm reason-
able length, every listing has been
worded so as to make plain the
most important phases of the article
to which it refers. Seekers of more
detailed information can carry their
researches almost endlessly through
their bound volumes or their files of
Tue FourTH ESTATE. )

We particularly commend to editors
a careful study of the listings under
Newspapers, News Values, and Radio.
In the entries under these divisional
headings will be found the answers
to hundreds of questions, any one of
which may be of definite assistance
in planning news policy. There are
plenty of other listings to warrant
the attention of the editorial depart-
ment, and after sampling the possi-
bilities of the three departments sel-
ected here for particular emphasis,
most editors will not be satisfied until
they have examined them all.

For the publisher nothing can be
more helpfuf that careful deliberation
over the departments headed Adver-
tising, News Print, Labor, Newspaper
Prices, and Advertising Rates. Adver-
tising managers will find the general
subject of advertising divided into
several sub-headings such as Church,
Classified, Community, Government,
and Public ,Utility Advertising, as
well as Merchandising Co-operation.

The circulation manager will fin
his viewpoint strengthened and his

experience augmented by a reference
to the departments of <Circulation,
Newspaper  Insurance, Newspaper
Promotion, and Radio. The Annual

Review will be particularly prolific

of ideas for him to use in his daily
tasks.

No better evidence of the increas-
ing efficiency of our schools of jour-
nalism, and the broad influence they
are becoming in educational circles,
can be found than the compact review
of their activities which is one of
the features of the issue.

To sum up, the pages of the An-
nual Review provide not omly a vol-
ume of facts and references but also
a mass of evidence to justify the
real newspaper man's conviction that
his is the greatest business of them
all. No other vocation that can be
called to mind could be so relentlessly
boiled down to solid six-point and
still be as interesting.

LORD BURNHAM'S SUMMONS
TO JOURNALISM.

If the world ever starts to look for
a single physical entity to act as a
sort of plenipotentiary in contriving
to bring about international good
feeling, it can do no better than ring
the doorbell of Lord Burnham, pro-
prietor of the London Daily Tele-
graph, whose departure from New
York for the West Indies on Tues-
day brought to an end a most edify-
ing stay in the United States.

For . the close student of world
affairs, the four addresses Lord Burn-
ham delivered in New York will be
irresistible—documents embracing at
once the qualities of profound under-
standing, urbane conclusion and in-
spiring suggestion. Journalism may
feel it a high compliment that he
deems it above all other human ele-
ments capable and worthy of leading
the world to a realization of its
unity.

“I have always thought it would be
of the highest import and the fairest
promise if the able editors and the
powerful directors of our newspapers
could meet together in common coun-
cil, not to lay down the law to one
another, for newspapers care more
for the moralities than for the legal-
ities of the world’s affairs, but to
discuss the ngfeat questions of common
interest a mutual benefit,” Lord
Burnham told members of the ex-
ecutive committee of the Associated

Press at Frederick Roy Martin’s
dinner.
There is a tocsin for American

and British journalism that it would
be almost reprehensible to ignore.
It could not have been sounded more

clearly or in deeper tone than the
stirring impelling sincerity of a man
who has many times been through the
world and back—and still maintains
that there is hope.

Publisher is too inadequate a desig-
nation for Lord Burnham; world
confidence only the merest hint of
what he stands for. We have been
shown that he is more nearly a thir-
teenth apostle, standing for a faith
by which bhe and his equals may
deliver the world from its present
ungodly imperception.

THEIR FRUITS SHALL
STUNTS BE JUDGED.

Newspapers are finding out that the
business of promoting circulation is
in many respects like the theatrical
business, requiring frequent change of
appeal and always something new and
out of the ordinary. And most of the
stunts are characteristic of the show
business, in that they are here today
and gone tomorrow.

The stunt belongs in the news-
paper lexicon, right enough, but the
danger in it is that it may lead the
publisher to forget that his business
needs more than temporal advertising.
The word of mouth advertising that
a newspaper stunt brings creates
some interest, but that isn't cnough.
Even the most effective stunt loses
half its value if the publisher does
aot tell the story of the improve-
ments made by it in the markets
where there is the greatest interest
in that improvement.

The publisher often calls in the cir-
cufation manager and tells him that
a thousand or a couple of thousand
readers have got to be added right
awuy to hold foreign business. The
circalation manager may use a con-
test or premiums, but the publisher
will fall short of a full return on this
promution if he fails to cash in on
its results by advertising what was
accomplished. But stunts that serve
only to hold circulation are nothing
to boas¢ about; they merely postpone
the day when new vitality must be
put in che reading columns of the
paper.

BY

WHY DIDN'T ADVERTISING
RATES GO UP?

Readjustment of the price of news
print paper during 1922 plainly led to
extravagance in 1ts use that amounts
almost to wastefulness, a review of
the figures now available for last year
indicates. Taking $102.50 as the av-
erage price per ton in 1921 for a
total consumption of 1,902,000 tons,
United States newspapers paid about
$194,960,000 for their paper. Cheaper
news print during 1922, closing at
$70 a ton, resulted in an estimated
increase of 398,000 tons consumption,
which broke all records with a total
of 2,300,000 tons. This means that
the newspapers paid in 1922 for news
print  $161,000,000—or  $33,960,000
less than the year before.

The relief from excessive prices
plainly led publishers to cast to the
winds all economies effected during
the times of stringency. The average
size of daily newspapers increased
from 23 pages in 1921 to 25 pages in
1922, while the average size of Sun-
day papers increased from 80 to 89.
L. B. Palmer, general manager of the
AN.P.A., this week again sounded
warning to dpublishers that this in-
crease in reading contents is not justi-
fied by the increase in advertising.
He told the New York State Pub-
lishers Association at Albany that the
increase amounted to ten or fifteen
per cent.

From the figures now available it
appears that advertising volume in
the newspapers increa from $650,-
000,000 in 1921 to $700,000,000-in

"dise for Tu

1922, a matter of 7.7 per cent. This
leaves increased space devoted to
reading matter and increased circula-
tion to account for the remainder of
news print consumption during the
year. Reading matter, it appears,
was increased nearly twice as much
as advertising.

The opinion may be held that be-
cause American publishers saved an
approximate $33,960,000 on their
news print bills they were justified in
so increasing consumption, but in the
face of a 7.7 increase in advertising,
against a 21 per cent increase in
paper used this argument is made to
appear week indeed.

Allowing for a more modest in-
crease of 147,000 tons over 1921,
which means that a total of 2,049,-
000 tons would have been used in
1922, publishers could have at the
prevailing price, obtained their news
print for $143,430,000. The increased
consumption of 2,300,000 tons, how-
ever,—which means a further ad-
vance of 251,000 over the 147,000
already allowed—caused them to
spend $161,000,000.

An increase of 147,000 tons would
have equalled 7.7 per cent—the
amount of advertising increase. This
means that American publishers chose
to buy $17,570,000 worth of news
print for other reasons than increased
advertising. .

That puts it up to circulation. Did
it gain $17,570,000 worth in addition
to the money directly expended on it?

If circulation increased even 10
per cent, to account for the other
251,000 tons, the investment paid.

But if circulation increased 10 per
cent, why didn’t advertising rates
go up?

NOTE AND COMMENT.

“Use the telephone and ask for an
adtaker,” invites the New York Daily
News in a small advertisement for its
want ad columns. There is a great
deal to be said for the use of that
little word ‘‘adtaker;” it shows con-
cisely how easy it is to place a want
ad and gives the reader the idea
that there is real service for him.
It is surprising but nevertheless still
a fact that many persons of ordinary
intelligence a better neglect to
use the want ad columns because
they “haven’t the slightest idea how
to go about it.” It's worth while
lr‘m\kmg it easy and then telling ’em
ow.

The Rand Daily Mail of Johannes-
burg, South Africa, furnishes an
interesting confirmation of the part
American photoplays have taken as
“salesmen” for American wares. Nine
out of ten motion pictures shown in
South Africa are, it says, of Ameri-
can origin, and American influence
is increasing in all directions. South
Africans are beginning to turn to the
United States for articles that they
formerly purchased elsewhere. The
Mail calls on British film producers
to enter the field and contest this
American commercial prestige.

Should a store advertise heavily on
Sunday when Monday is a holiday ?
If so, what should it advertise on
Monday? An ingenious solution to
this problem was given by the ad-
vertising man of a Chicago store
this week. .

Full page space was taken in the
Sunday papers to advertise merchan-
ay. On Monday the
same ad was reproduced in miniature
in three columns with a note calling
the attention of the public to the
fact that it was mimature of the
Sunday ad and that the merchandise
advertised was for sale Tuesday.
Thus at the cost of a small insertion,
the store managed to bring the same
offers to the public on two holidays
in succession.
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PURFLY PERSONAL.

A. J. Schinner, sports editor of the
Milwaukee Wisconsin News and Sun-
day Telegram, was recently elected
chairman of the state boxing com-
mission.

J. L. Sturtevant, editor and pub-
lisher of the Wausau, Wis., Daily
Record-Herald left this week for a
trip to the South. ‘

Mrs. Zell Hart Deming, editor and
proprietor of the Warren, Ohio, Tri-
bune, is spending ten days in New
York.

E. F. Henderson of the Indianapolis
staff, and John T. Milar, formerly of
the Columbus, Ohio, and Chicago
staffs of the Associated Press, are
reporting the 73rd session of the In-
diana General Assembly for the In-
diana members of the Associated
Press.

W. C. Geers, formerly editor of the
Tishomingo, Okla., Johnsten County
Capital-Democrat, was elected secre-
tary of the state corporation commis-
sion. when the organization of that
body took place last week. Mr. Geers
succeeds G. L. Smith, retiring sec-
retary, who was named assistant au-
ditor of the commission.

Julius Mathews, head of the spe-
cial agency bearing his name, is
s| i a vacation at Pinehurst,
N. C

Clifford Carberry, managing editor
of the Boston Post, is passing a few
weeks in Florida.

T. F. McPherson, general manager
of the Perry Lloyd Jones Newspapers,
after spending a few days in New
York, has gone to Charleston, S. C,,
and Pensacola, Fla.

E. M. Alexander, assistant publisher
oi the New York Journal, has re-
turned from a vacation spent at Pine-
hurst, N. C

J. J. EARLY WILL BE GUEST
OF CORRESPONDENTS AT
ALBANY DINNER.

The New York State Legislative
Correspondents’ Association will give
a dinner at the Ten Eyck hotel,
Albany, February 8 -in honor of
Joseph J. Early, a former president
and capitol correspondent of the
Brooklyn Standard Union, of which
he is now managing editor.

The annual election of officers
recently resulted in the election of
Harold P. Jarvis of Buffalo as presi-
dent to succeed George M. Van Slyke
of New York; vice-presidents, J. E.
Watson, New York American and
George D. Morris, New York Eve-
ning Telegram; secretary, Hans J.
Adamson, New York Evening Post;
t;eaurer. Percy B. Scott, United

ress.

COUPLE RETIRE ON PENSION.

Robert B. Peattie, editorial writer
of the New York Daily News, has
once more retired to enjoy a Chi-
cago Tribune pension. Previous to
joining the News he had been with
the Tribune for twenty years.

. This is Mr. Peattie’s second venture
into the life of leisure and he says
he will stay there this time unless
he is called back to work again. Mr.
Peattie’s place will be filled by R.
E. wen.

Mr. Peattiec went with the News
with the understanding that he
would assume the duties of editorial
writer only until some one could be
found to take his place. He will
spend the winter in lumbus, Ohio,
and in the spring, he and Mrs. Peat-
tie, who recently retired also on a
Ch:ago' Tribune pension, will retumn
to their home “Dunwandrin,” in
North Camlina.

NEW SUPREME COURT JUSTICE
COMES FROM FAMILY OF
NEWSPAPER MEN.

Although not a newspaper man
himself, Federal Judge Edward T.
Sanford of Tennessee, who has just
been nominated by President Harding
as an Associate Justice of the United
States Supreme Court, to fill the va-
cancy caused by the resignation of
Associate Justice Pitney, comes of a
newspaper family. His brother, A.
F. Sanford, has been the principal
owner and publisher of the oxville

Journal & Tribune, the only Repub-*

lican daily newspaper south of Louis-
ville, for 25 years.

SECRETARY ROOSEVELT HOST
TO NAVY DEPARTMENT
CORRESPONDENTS.

Washington newspaper men who
regularly cover the navy department
were guests of Assistant Secretary of
the Navy Roosevelt at a dinner party
at his home last Wednesday night.

Among those present were M. H.
Mcintyre, of the United Press; Hal

Smith, of the New York Times;
Frank Connor, of the New York
World; Emmett Dougherty, of the

New York Tribune; Norman W, Bax-
ter, of the Philadelphia Public Ledger,
and Kirke Simpson, of the Associated
Press.

EDITOR SECRETARY OF NEW
JERSEY AGRICULTURAL
BOARD.

William H. Bullock, recently man-
aging editor of the American Agricul-
turist, has been appointed secretary
of the New Jersey State Federation
of County Boards of Agriculture, at
Trenton, N. J. He will be retained
in an advisory connection with the
Federation as treasurer and general
manager.

Since 1914 Mr. Bullock has been
associated with several groups of
farm papers, notably the chain which
comprised American  Agriculturist,
New England Homestead, Orange
Judd Farmer, Northwest Farmstead
and Southern Farming.

JOIN OVERSEAS WRITERS.

The latest accessions to the Over-
seas Writers, a Washington organiza-
tion composed of newspaper men who
have seen professional service abroad,
are Harry W. Frantz, of the United
Press, and C. C. Lyon, Sidney B.
Whipple, W. H. Porterfield and H.
N. Rickey of the Scripps Newspaper
Alliance.

BACK IN NEWSPAPER WORK.

R. E. Lee Aldrich, who recently
completed four years as county re-
corder, and prior to that for several
years conducted the Belle Plaine,
lowa, Herald, has returned to the
newspaper business, having purchased
a newspaper at Newell, Iowa.

HEADS TEXAS NEWSPAPERS.

0. S. Bruck has been appointed
advertising director of the Enterprise,
the Journal, and the Sunday Enter-
prise, Beaumont, Texas, newspapers.
J. L. Mapes is vice-president and gen-
eral manager of these. papers.

WEDDING IN TIMES FAMILY.

James M. Kirshner, of the New
York Times auditing departmept, and
Miss May Isabelle Dowley, of the
filing department, were married last
Friday evening. Hugh A. O’Don-
nell, assistant business manager of
the Times, was the best man,

LEAVES NEWSPAPER WORK.
J. A. O'Neil, business manager of
the Tacoma, Wash., Ledger, for the
last four years has left to as-
sume the active vice-presidency of
Pacific Savings & Loan Association
of Tacoma.

STAFF CHANGES.

L. O. Harshman, sports editor of
the Toledo, Ohio, Times, has become
city editor. Before going to Toledo
he was sports editor of the Spring-
field, Ohio, Sun.

Fred Harvey, for many years
foreman of the mechanical department
and head of the job printing depart-
ment of the Perry, lowa, Chief has
succeeded Horace DeGrush of the ad-
vertising staff. Mr. DeGrush has
been with the Daily Chief for the
last five years, and is leaving the
paper to take up other work. Mr.
Harvey will retain supervision of the
mechanical department for the pres-
ent.

Richard J. Farrell, recently on the
copy desk of the New York World
and the New York American, is
now telegraph editor of the Ro-
chester Journal. Mr. Farrell was at

.one time on the staff of the Pitts-

burg Dispatch and other newspapers
in that city.

John F, Tims, Jr., for several years
advertising manager of the New Or-
leans Times-Picayune, has been ap-
pointed business manager to succeed
J. A. Van Buren, who is now with
the Cleveland Plain Dealer. L. F.
Blackburn, a member of the adver-
tising department of the Times-Pica-
yune, succeeds Mr. Tims as advertis-
Ing manager.

Hearst’s International, New York,
has added C. E. T. Huntley to its
advertising  staff. He was formerly
with the John Budd Company, pub-
lishers’ representative, and Scientific
American,

Miss Adeline Snapp has succeeded
Miss Justine De Peyster Adams as
advertising manager of the Woman
Citizen. Miss Snapp was formerly
with Vogue.

. E. L. Peacock has joined the ad-
vertising de_Fartment of the South
Bend, Ind., Tribune, succeeding Theo-
dore Dodane, who is now with the

Perfection Biscuit Company at Fort

Wayne.

Raymond E. Bowen, recently direc-
tor of circulation of the Nation’s
Business, Washington, has joined the
New York advertising staff of that
publication.

John J. Carson, formerly connected
with the Washington Bureau of the
Baltimore Sun, has joined the Scripps
Newspaper Alliance and will serve
the Scripps newspapers at Baltimore
and Indianapolis. Mr. Carson was at
one time assistant managing editor

JOINS MINNEAPOLIS JOURNAL.

T. Norman Williams has become
manager of national advertising for
the Minneapolis Journal.

Mr. Willhams was for two years a
member of the Chicago staff of
Critchfield & Co., and more recently
executive secretary for the joint 1922
convention board of the Associated
Advertising Clubs of the World and
the Milwaukee Advertising Council.

U.P. MEN COVER HEARINGS.

T. A. Shellnut of the Atlanta
bureau of the United Press, with
two New Orleans staff men covered
the Ku Klux Klan hearings at Bas-
trop, La. A direct wire facilitated
the special service.

George Derr, United Press bureau
manager at St. Louis personally
handled the news stories of the
Herrin, Ill.,, miners’ trials.

JERSEY POSTMASTER WILL

TAKE UP EDITORIAL WORK.
Matt Ely of Jersey City will with-
draw as postmaster on March 31, to
become managing editor of the Ber-
i‘en Evening Record of Hackensack,
. J. He formerly was editor of the
Hudson Observer of Hoboken.

RICHARD W. SIMPSON NOW
MANAGING EDITOR OF
VIRGINIAN-PILOT.

Richard W. Simpson, of the Wash-
ington bureau of the Associated Press,
lett Washington this wee¢k to become
managing editor of the Norfolk, Va.,
Virginian-Pilot.

“Deacon” Simpson, as he is fa-
miliarly known by newspaper men of
many cities, is a South Carolinan by
birth and began his career in news-
paper work on the Greensville News.
He went from that paper to the Ral-
eigh Times and then to the Richmond,
Va., Times-Dispatch, where he was
city editor. He joined the Associated
Press fourteen years ago, under Rob-
ert T. Small, then manager of the
Atlanta Bureau, but now political
writer for the Consolidated Press.

Transferred to Boston, Mr. Simp-
son was day manager of the Associ-
ated Bureau there, going later to
New York where he remained about
a year before coming to Washington
in 1918. Since his Washington as-
signment he has for several years
been the house of representatives
correspondent for. the A.P., and is
responsible for the clearly written
and often times humorous stories of
that body’s proceedings.

LEGISLATIVE CORRESPONDENT
NOMINATE OFFICERS.

The Legislative Correspondents
Association of the State of New
York, at the first meeting of the year
made the following nominations for
the ensuing year.

President, Harold P. Jarvis. Buffalo
Courier; first vice-president, J. E.
Watson, New York American; second
vice-president Geor;lg D. Morris,
New York E’vening elegram, secre-
tary; Hans J. Adamson, New York
Evenm% Post; treasurer, Percy B.
Scott, United Press; directors, Ray-
mond I. Borst, International News
Service; Harry J. Connors, Syracuse
Herald ; j]olm C. Crary, New York
Herald; Joseph S. Jordan, New York
Evenu;i World ; ward McDonald,
Troy Record; George Wood, New
York Globe; Fred W. Wose, New
York World.

George W. Van Slyke of the New
York Herald, ‘retiring president,
called the first meeting to order.
Resolutions were adopted on the death
of Patrick T. Relihan, one of the old-
est members of the association, and
several spoke on his life. The asso-
ciation voted to have a dinner at the
Ten Eyck Hotel in April.

FILMS -;V.ILL PORTRAY THE
PROCESSES OF PAPER
MANUFACTURING.

A daily motion picture exhibition
will be one of the features of the
Paper Industries Exposition to be
held at the Grand Central Palace,
New York, the week of April 9.

A number of films will be avail-
able telling the story of paper and
the manufacture of different grades
and types of the product of this in-
dustry. In addition, several related
films are being secured, and a de-
tailed Program of the motoin picture
side of the big paper show will be
completed at an early date.

Among the companies whose films
are to be shown are those of the
International Paper Company and the
and the Mead Company on news.
print.

JOINS POWERS ENTERPRISES.

Stephen H. Horgan, known as the:
“father of newspaper illustrating” and

newspaper half-tones, is now with
the Powers’ photo-engraving enter--
prises.
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GEORGE ROTHWELL BROWN
MAKES BIG HIT IN COLUMN
WASHINGTON POST.

. “A Breakfast Dish Served Daily”
is the latest “peppy” innovation in
the Washington Post, where it ap-
pears first column, first page, each
issue.

The scope of the column is as wide-
:iy extended as the happenings of the
ay as they are set forth in the rest
of the reading portions of the Post.
It essays to touch lightly and at
times whimsically on all the news
gatherings of the day, with an oc-
casional mild editorial slant designed
to add relish to the routine outlines
of the story itself, which is to be
read later in full by those so in-
clined. Again, two items apparently
unrelated are frequently brought into
juxtaposition in the condensed review,
with the unsuspected associations re-
revealed by a few interpretative
words. There is really nothing else
quite like it, not barring Mr. Arthur
Brisbane’s “Today” column in the
Hearst publications or any of the va-
rious “columns” which have gained
permanence and popularity in other
papers.

John J. Spurgeon is responsible for
the new feature of the Post. It was
his idea, and was soon worked out
following his taking general charge
of the paper, after his departure from
the Philadelphia Public Ledger, of
which he was managing editor for a
number of years.

The hand behind the column is that
of George Rothwell Brown, one of
the special writers on political sub-
jects for the Post. Mr. Brown is
also well known as a paragraphist,
having written the paragraphs for the
Washington Post andgr the Boston
Transcript in the past. He is also
the author of several works of fiction,

as well as of his more serious produc-.

tion in book form, “The Leadership
of Congress,”” from the Bobbs-Merrill
press, dealing with the radical changes
effected in the machinery and person-
nel of party politics in the United
States in recent years.

FAIRCHILD FEATURES WILL BE
DISTRIBUTED THROUGH
METROPOLITAN SERVICE.

The Metropolitan Newspaper Serv-
ice and the  Fairchild News
Service have reached an agreement by
which all the Fairchild features will
in the future be distributed by Metro-
politan Service.

This arrangement means the re-
tirement from the feature field of the
Fairchilds as far as distribution is
concerned, and marks another mile-
stone in the progress of the Elser
syndicate. All the daily news services,
daily, weekly and special reviews and
articles on business and fashion by
Eleanor Gunn, and other Fairchild
writers, will be prepared as usual for
the Fairchild publications, but the
syndicating of the features to news-
papers wiﬁ be carried out through the
Metropolitan Service.

This is the second syndicate to be
taken over by the Metropolitan within
the last six months. In July of last
year the New Era Features Service
was absorbed. All contracts of writ-
ers, cartoonists, and artists with the
New Era became the property of the
Metropolitan by the deal.

While the new agreement is by no
means so complete as the former one,
the Fairchilds having surrendered
only the distribution rights, it is
nevertheless a tribute to the enter-
prise of the Metropolitan Service and
Maximilian Elser, its manager, that
thev have been chosen by Fairchilds.

W. F. Tate, sales manager of the
Fairchild Service, has been assigned
other duties in the organization.

NUTMEG EDITORS
AGAIN ELECT
FREEMAN.

(Continued from Tenth Page)
zen; R. H. Mathewson, Agricultural
College, Storrs; Miss Shirley Putnam,
Greenwich Press; H. Mattoon,
Thomaston Express; Helen V. Put-
ney, Milford Citizen; L. D. Rowand,
Derby Sentinel; S. P. Steinberg,
Greenwich Press; W. Stemmons, Ag-
ricultural Editor, Storrs; G. C. Wood-
ruff, Litchfield Enquirer; A. G. Wor-
ley, New Milford Times; and Amos
P. Wilder, New Haven Journal-Cou-
rier.

The legislative committee. headed
by Fred Lyon of Milford, was in-
structed to draw up and present a bill
before Friday, January 26, providing
for publication of public notices in
local papers.

The editors and their wives attend-
ed a six o’clock dinner at the Strat-
field Hotel.

George Waldo, editor of the Post
and Telegram, welcomed the visitors
to Bridgeport, “‘not to political Bridge-
ort with which an editor cannot pub-
icly at least, claim allegiance, nor
with business Bridgeport, which is
nevertheless very glad to have you
come to see us. But to newspaper
Bridgeport,” he said, “which is
bounded on the south by Long Is-
land Sound, on the west by Westpor-
ter Herald, on the north by the New-
ton Bee and on the east by the Mil-
ford Citizen.

“No matter what you do, nor how
you cut up,” he told them, “the
gapers will all say that you are the
est ever.”

‘E. G. Hill of Hartford, the newly
elected secretary of the association,
responded to Waldo's welcome. He
regretted that there were not as many
city dailies represented in the asso-
ciation as there should be.

“But all the most worth while
dailies of the state are represented,”
he declared. He said that above all
things, the association stands for fra-
ternity among newspaper men and
women on all kinds of papers, dailies,
weeklies, monthlies.

Lynn W. Wilson of the Bridgeport
Times, spoke upon the keen competi-
tion in the newspaper game of today,
took an oral swing at the Bridgeport-
Waterbury Herald, and then smoothed
matters over with the Herald and
weekly newspapers in general by say-
ing he wished he had had their sup-
port just one time when he was run-
ning for congress.

Mr. Wilson was followed by Miss
Shirley Putnam, of the Greenwich
Press, who gave some illuminating ex-
planations of how she is able to real-
ly operate an independent weekly, the
Greenwich Press. Wallace Odell,
president of the National Editorial
Association, and editor of the Tarry-

town News, spoke.
George Woodruff of the Litchfield
Enquirer followed and explained

in minute detail the enjoyments of
the Montana trip taken by many
newspaper people the past summer.
He cited the vast resources of Mon-
tana and the fact that it is the one
state that has never had a flag other
than the good old Stars and Stripes,
which brought an interruption of ap-
plause, "headed by Lynn Wilson.

Thomas J. Blain of the Port
Chester Daily Item, had a few words
to say. Incidentally, he gave some
good tips to publishers of small town
papers on new ways to make money
with a classified page.

The association will next meet in
April, the place of gathering has not
yet been decided upon.

The Bridgeport newspaper men and
women present were invited to join
the association and a recess was> de-

Hearst
Features

WORLD’S
(‘REATEST
CIRCULATION
RUTI.DERS

INTERNATIONAL
FEATURE SERVICE, INC.
246 West 50th St, NEW YORK

IRE
NEWS

FOR EVENING
AND SUNDAY
NEWSPAPERS

INTERNATIONAL NEWS SERVICE
21 Spruce Street, NEW YORK

clared while their names were taken.
Besides those in attendance in the
afternoon there were several others
at the dinner, Lynn Wilson, Richard
Howell, Georg Waldo, Jr, Dr. Wil-
liam Horace Day of Bridgeport; Mr.
and Mrs. Thomas Blain of Port Ches-
ter, New York; Mrs. Everett G. Hill
of Hartford, Mrs. Fred Lyon of Mil-
ford, R. H. Mathewson of the Conn.
.ﬁluinnus and Bill Steinke of Newark,

QUARTER - CENTURY SOCIETY
OF INTERNATIONAL
PAPER COMPANY.

A club has been formed by Owen
Shepherd, treasurer of the Interna-
tional Paper Company, known as the
QuarterCentury Society. As its name
suggests, it is to be composed of such
officers and employes as have been in
the continuous service of the Paper
Company since its formation twenty-
five years ago.

The twenty-five year men have in-
corporated under the New York Law,
giving as their purpose the promotion
of good-fellowship and co-operation
among the members and loyalty to the
company with which they have seemn
such long service.

There are twenty-four charter mem-
bers. They are: G. F. Underwood
and C. W. Lyman, directors of the
company; Owen Shepherd, Edward
Barrett, B. O. Booth, H. C. Bullock,
Guy E. Capron, L. M. Davis, Harry
Elliott, Harry Farrell, J. H. Fitzgerald,
W. H. Frampton, J. E. A. Hussey,
C. W. Hyde, E. W. Kennedy, W. E.
Mansfield, D. T. McCormick, W. A.
Murray, Mrs. Alice Maguire Schnei-
der. F. B. Smidt, G. E. Smith, E.
Van Buren, Guil Wilson, A. H.
White, and N. B. Sprague.

The officers of the society are:
President, G. F. Underwood; vice-
presidents, ‘C. W. Lyman and Owen
‘Shepherd; secretary, J. E. A. Hus-
sey; treasurer, G. E. Smith.
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SIR CHARLES RETURNING
WITH WILSON-LAWRENSON.
F. A. Wilson-Lawrenson, chairman

of the Oprto-London Committee of
the Associated Advertising Clubs of
the World, is sailing today for New
York via the Mauretania. He is ac-
companied Sir Charles Higham,
well-known British advertising man.

At a dinner given on January 18
by the Thirty Club of London in
honor of Mr. Wilson-Lawrenson, Sir
Charles proposed the health of the
uest of honor saying that the United
g::es had much to teach the adver-
tising men of Great Britain.

Mr. Wilson-Lawrenson in reply said
that if America accepted the invita-
tion to hold the 1924 annual conven-
tion in London it must be convinced
that they could find the publicity
interests of Britain were the govern-
ment and the whole of the manufac-
turing and trading interests.

CHANGE IN REPRESENTATION.
Philadelphia North American from
George A. McDevitt Compax‘% to John
B. Woodward, Eastern. oodward
& Kelly have represented the North
1Aglgeri(:zm in the West since June,

1.

The New York offices of John B.
Woodward will shortly be removed
to the new Bowery Savings Bank
Building, 110 East Forty-second street.

Toronto, Ont., Globe from Verree
& Conklin to Lorenzen & Thompson.

THORNLEY BECOMES MEMBER
OF N. W. AYER AGENCY.
N. W. Ayer & Son have admitted

George H. Thornley to partnership in
the agency. Mr. Thornley joined the
organization in 1907. e served in
every department of the business and
for the last four years has been in
charge of new business. He will con-
tinue his present duties, making his
headquarters at the home office of the
firm in Philadelphia.

The other members of the Ayer &
Son firm are: F. Wayland Ayer,
{;rvis A. Wood, Wilfred W. Fry,

illiam M. Armistead, James .
Mathes, and Adam Kessler, Jr. There
are at present about 500 employes.

REORGANIZATION OF FORT
WAYNE NEWS-SENTINEL.
Arthur K. Remmel, city editor and
Miss Martha Branning, auditor, have
been elected directors of the News
Publishing Company, publisher of the
Fort Wayne, Ind., News-Sentinel, suc-
ceeding Colonel E. P. Bicknell and
Miss Ruth Bicknell, who withdrew.
J. A. Greene was re-elected presi-
dent of the company as were Oscar
G. Foellinger, treasurer anfl general
manager. Frank G. Hamilton was
made vice-president to_succeed Miss
icknell and Miss Branning was
elected secretary. President Jesse A.
Greene was. named as chairman of
the board of directors.

FEATURES

Proofs, prices and sample mats with pleasure on regnest

CAMERA NEWS PAGE
Made up of 1, 2 and 3 col. news
pictures.

FASHION PAGE
Feder photos, attractively grouped.
Copy by Barbara Winthrop.

CHILDREN'S PAGE
Short stories, verses, puzzles, toy-
making, etc.

FEATURE PAGE
Two miscellaneous half-page arti-
cles, illustrations in lay-out.
WEEKLY HOUSE PLANS
Two and 3 col. sizes. By W. W.
Purdy.

HANDICRAFT IN THE HOME -

Filet , embroidery, fancy work, etc.

By Alice Urghart Fewell.

RADIO
Three articles each week. By Frank
Chapman.

HINTS FOR THE MOTORIST
Three a week, with Q. and A. De-
partment. By Albert L. Clough.

SMILES
One column illustrated comics, by
various artists.

US KIDS

A 6 column daily strip comic. By
O'Neill, y se

EASY TRICKS

A daily one column feature.

PERTINENT PORTRAITS
Ten single column portraits, and
pen sketch by Evans.

NOOZIE, THE SUNSHINE KID
Half and one column sizes. By Hop.

DAILY PUZZLES
One and two column sizes. By
Walter Wellman.
DAILY FASHION HINTS
One or two columns. By Mabel
Whitney.
FORTY WINNING PLAYS IN
FOOTBALL
By John J. McEwan and Major
Graves.

TWENTY-FOUR LESSONS IN
BOXING
By Spike Webb.
SEVENTY-TWO LESSONS IN
BASEBALL
By J. B. Sheridan.
FORTY-EIGHT CLASSIFIED
BUILDING ADS
Two and three column sizes. By
T. R. Longcope.
THE AD-ROUTE

A syndicate newspaper house organ.
By W. S. Ball.

THE .
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BALTIMORE

MARYLAND

INTER-STATE CIRCULATORS
PLANNING FOR BALTIMORE
MEETING.

The spring meeting or semi-annual
convention of the Inter-State Circu-
lation Managers Association, composed
of circulation managers from Mary-
land, Delaware, West Virginia, New
{'emy, District of Columbia, and

ennsylvania will take place at the
Southern Hotel in Baltimore on Tues-
da§, March 6. ]

apers on subjects of vital im.
portance to every circulation manager
are being prepared and it is planned
to bring a number of prominent
speakers before the convention in-
cluding President John Lynch of the
International Association. The dele-
gates will be the guests of the Sun-
apers at luncheon at the Southern
otel the day of the convention.

A large number of the members
have indicated their intention of ar-
riving in Baltimore on March 5, to
enable them to exchange ideas on the
evening preceding so that points
brought out at this conference can be
brought up at the convention and
discussed from every angle.

Headquarters will be opened at the
Southern Hotel on Monday and quart-
ers provided for these round table

It is planned to take those visitors
who arrive Monday on a tour through
the Sun Building Monday afternoon.
An experienced guide will explain
every detail in the making of the

Sunpapers. . .

Preceding the round table discus-
sions Monday evening there will be
a concert by the Evening Sun News-
boys Band, of sixty pieces.

The officers of the Interstate Cir-
culation Managers Association are:
President, Royal W. Weiler, Allen-
town, Pa., Morning Call; vice-presi-
dent, Charles O. Reville, the Balti-
more Sun; secretary-treasurer, Hen
C. Carpenter, Lancaster, Pa., Intelli-
gencer-News Journal.

Directors: A. C. Findley, Atlantic
City Gazette Review; J. H. Zerby,
][r., Pottsville, Pa., Republican; Wil-
iam G. Cotton, Philadelphia Record;
C. A. Rook, Jr.,, Pittsburg Dispatch.

ADS TO APPEAR FIRST IN
MORNING EDITIONS.

Following the resolutions made by
several Omaha merchandising firms
to serve ‘the public even more fully
than heretofore, the Burgess-Nash
company, the Fashion, Barker Clothes
Shop and the Dundee Woolen Mills
will release their ads in the morning
edition of newspapers and continue
them through the day, mentioning
items to be on sale the following

y. .

“In this way,” say officials of the
four stores named, “out-of-town
customers will have an entire day to
plan their shopping trip and to outline
their purchases, thereby saving time
for both the customer and the sales
force.”

The stores in practically all large
cities let their ads “break” in the
morning papers.

Other stores are expected to join
the ranks of morning advertisers.

VETERAN EDITOR RETIRES.

Joseph Kubler, veteran editor of the
Custer, S. D., Chronicle, has turned
over the active management of the
paper to his son. Josle_})h W. Kubler,
and Webster Davis. e contemplates
taking a year’s rest.

Mr. Kubler founded the Chronicle
forty-two years ago and has conducted
it continuously. He was one of the
first men to enter the Black Hills fol-
lowing the discovery of fold and has
seen the country develop from a
mountain wilderness to its present
prominence as a gold producing re-
gion.

HUBER'’S

ROTOGRAVURE

INKS

Are long on
covering
capacity

HUBER'’S Colors
in use since 1780

JMNHuber

Main Office
65 W. Houston Street, New York

% P o Tuborige

For PROMPT SERVICE

TYPE

Printers’ Supplies
Machinery

in Stock for Immediate Shipping by
Selling Houses Conveniently Located

“American Type the Best in Any Case”
AMERICAN
TYPE FOUNDERS

COMPANY

Atlanta Denver Pittsburgh
Balsimoere Deatroit Portla
Boston Kansas City Richmond
Bugfale Los Angeles 8an Francise
Chicage Minneapelis 8t. Louls
Cincinnati New York Spokane
Cleveland Philadelphia innipeg 1

Provide the Maximum

Safety to Your Pressmen

The
CUTLER-HAMMER
SYSTEM

Printing Press Control
“Safest in the World”

The Cutler-Hammer Mfg. Co.

Times Bldg.—New York Ci
Branch Offices—Principal Cities

MONTANA CORRESPONDENTS
AT STATE CAPITAL.

Among the newspaper correspond-
ents covering the Momtana legislative
sessions are: Leon Roeland, Associ-
ated Press; Clenn W. Moon, Anacon-
da Standard; Will Aiken, Billings Ga-
zette and Missoulian; E. C. Toohill,
Butte Miner; W. W. Moses, Great
Falls Tribune; Guy Lafollette and J.
Burke Clement, l¥elena Independent,

and J. L. Agftaman and Geor
| Vzleatlilerhead, ontana Record-Hg:
ald.
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Advertising Manager
Wanted

by leading newspaper in city of
85,000 in Southwest. This is a
real opportunity for man with ex-
ecutive ability who can plan cam-
paigns, write attractive copy and
sell it. This is a Man’s Job and
if you are not a producer and will-
ing to work hard, don’t waste
postage. commensurate
with ability.  State age, refer-
ences and experience with applica-
tion. Box 6280, care THE FourTm
EstaTe.

Classified Advertising
Manager Wanted

Young man with experience, to
take charge of Classiied Depart-
ment on leading newspaper in
town of 85,000. Good opportunity
for one who is assistant to man-
ager on large city paper. State
age and salary expected in first
letter. Southwest American, Fort
Smith, Arkansas.

A
EDITORS TO AID DAIRYMEN
PLAN PUBLICITY DRIVE.

More than 250 editors have re-
sponded to an invitation from Mil-
waukee headquarters for the Wiscon-
sin dairymen’s publicity campaign that
they will' co-operate with the organi-
zation in selling Badger dairy prod-
ucts to the world.

The editors will co-operate with
the farmer through their respective
newspapers and by giving the com-
mittee the benefit of their views as
to the best method of getting pub-
licity, not only in the state, but
over the county.

Heads of the smallest weeklies in
the state have joined with the pub-
lishers of the larger newspapers to
insure the success of the dairymen’s
drive.

In this connection members of the
Wisconsin Press Association, John A.
Kuy;_m's, president, will meet at
Madison, February 1, 2 and 3 when
the farmers short course is being
held with the dairymen’s conference
in session on February 2.

EGYPT DECREES FAIR DEAL
TO JOURNALISTS AT TOMBS.
. The Egyptian government, accord-
ing to official reports from Cairo,
while not desiring to interfere with
the private arrangements made by
the Earl of Carnarvon with indivi-
duals regarding visits to the district
where excavations are being made
in the Valley of the Kings. has in-
:;st?'lt on smc(l:td i:ﬁlpartia]lty in the
cilities accorded all newspaper ¢ -
pondents in Thebes. paper corres
Instructions are being given the
director general of the antiquities
department that either or no
correspondents are to be allowed in
the tomb now or at any future date.
Also, the director general must give
all reasonable information concerning
the tomb or its contents to any corre-
spondent applying to him.

PURPOSE OF COLUMBIA'’S
ADVERTISING COURSES.
‘“Advertising is acquiring the char-
acteristics of a profession with all
l'he. responsibilities to the public
which a profession implies. = Our
courses are intended to qualify per-
sons to enter the vocation of ad-
vertising and for the training of
specialists in the subject,” says James
C. Egbert, director of university ex-
tension at Columbia ~’niversity, New
York, in his annu-~' ‘“nnrt stressing
the importance which it is assuming

in education.

Wanted
A Newspaper
Circulation Manager

Over 80 years of age. One
who has had at least three years’
experience in handling crews of
canvassers. Desirable opportunity
for lifetime position for right
man. Will start at rate of
$2,860.00 per year, with assurance
of working up to $4,000.00, or
higher. No drinker. Give refer-
ences and outline of experience.
Replies confidential. Box 5876,
care TuE Fourte EsTaTE.

Advertising Salesman

Wanted: Advertising salesman,
capable of handling the advertis-
ing on the Mausfield News with
two assistants. Splendid oppor-
tunity for right party. Address
Mansfield News, Mansfield, Ohio.

Attention!

Contest men, if at liberty fur-
nish records on other campaigns
and communicate at once with
Profitable Circulation Engineers,

1485 Coutante Ave,
Lakewood,
(Cleveland) Ohio

COMPOSITORS IN OTTAWA
GET INCREASE.

The Ottawa Citizen and the
Ottawa Journal entered into a new
wage agreement with their typo-
raphical staffs, covering the period
rom January 1, 1923 to September
30, 1925. .

An increase in wages and a re-
duction in the hours of work are
features of the new agreement. The
new scale calls for 46} hours a
week for those working during the
day time and 43% hours for night
work. The old agreement provided
for a 48-hour and 45-hour week, re-
spectively. .

Members of the union working on
afternoon papers will receive $41 a
week, while the night men will be
paid $43.50. Under the agreement
which is now expiring, the rate for
day employes has been $27.50 for the
day staff and $29.50 for the night
employes; but bonuses which have
been paid have brought the rates up
to $38 for the day staff and $40.50
for the night.

NEWSPAPER MEN TO DIRECT
PUBLICITY FOR BOND HOUSE.

Guy W. Seem, who has been labor
and industrial news writer for the
New York Times during the last
year and a half has left the Times
staff to become western publicity
director of S. W. Straus & Co.

Mr. Seem, who is well-known in
trade union and industrial news
circles throughout the country, will
make his headquarters in the Straus
building, Chicago, after February 1.
Previous to joining the Times staff,
Mr. Seem was for two years the
industrial correspondent of the Asso-
ciated Press attached to the head-
quarters of the news service in New
York.

Louis Stark of the Times staff has
been assigned to take over the labor
and industrial news work on that
paper.

HELP
WANTED

BUSINESS
CHANCES

Special Edition Men
A BOSTON NEWSPAPER has
installed a permanent Promotional
Department. Can use six high-
grade men on 26% basis who will
stick. No floaters need apply.
Address Box 5287,

Fourtr EsTATE

care HE

Dls‘glay Solicitors Wanted
ree live display solicitors, must
be hustlers, able to write copy and
make layouts. New six-day s
week evening paper. State terms, -
experience, age and references in
first letter. A real opportunity for
the right men.
Address, Business Manager, the

Press, 2nd & Cheyenne, 'l‘ulu,
Okla.

Circulator Wanted For
Daily and Weekly

Young man familiar with city
and country circulation work to
assist circulation development of
daily and weekly rinted in
German but well established; also
on new magazine-size Elwhlﬁ
weekly |:ove1'm(M interstate est-
ern territory. ust start reason-
able, but hustler has real life
chance. Write fully with photo-
graph, the Tree of Progress De-
partment, Omaha Daily Tribune.

Advertising solicitor and copy writer.
Experienced. Permanent position on

owing daily within two hours of New
90:1:. Opportunig for advancement for
high-class man. Reply Box 65270, care
TaE FourTH EsTaTE.

Ad Copy and
Sales Man

Wanted by afternoon paper in
growing Southern City of 80,000.
Must be active, resourceful young
man of temperate habits, well edu-
cated and used to hard work. State
age, minimum salary and full par-
ticulars in first letter, with samples
of work, which will be returned.
Box 5278, care Tue Foustm Es-
TATE.

PUBLISHER URGES AD MEN
TO SELL CITY ON
OPTIMISM.

Frank D. Throop, publisher of the
Davenport, Iowa, Democrat, addressed
members of the Advertisers’ Club of
that city a few days ago, urged his
auditors to face the new year with

optimism, pointing out the many in-.

dications of increasing prosperity. He
instanced the great holiday business
done by local retailers and declared
that the buyers strike had been
broken for good.

He stated that the cost of business
operation would probably not de-
crease in 1923 and urged the adver-
tising men to seek an increased vol-
ume in advertising of a more effect-
ive nature. He particularly urged
on them the advertising of their own
work in the consumer’s bureau, a
sphere of the club’s civic activity
which has great possibilities but
which is not sufficiently known to
the community.

WOMAN SEEKS $21,000,000 FOR
NEWSPAPER ADVERTISING.

A $21,000,000 advertising contract
for American newspapers is the ob-
jective of Mrs. E. R. Wise, wife of
the president of Julius S. Bache,
banker and broker, New York.

Mrs. Wise will try and complete
arrangements in Paris with a Franco-
American firm of perfume manufac-
turers to place their advertising in
American publications.

Magazine,
Printing Plant
For Sale

Located in fastest growing city in
America; magazine in third year, with
10,000 circulation; wonderful opportunity
to 